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anmuIndenvesndivgddnnseiind Ukuun1saLluau wgRnssuguslaadunn
voulal wallamsfasae matszduuasngmneiifedes
UfuRnsaseduAuaznIsuImsInnsiuavuwnanosusoulall 1yu Shopee,
Lazada, TikTok, Facebook, X, Line, Kaidee uag unanwesalifiduidsslumsiiu

3603005  msldwadulygyiuszhugdmiugsianiiia 3(2-2-5)
Artificial Intelligence Applications for Digital Business
JynuseAugdinsugsiafndaia audidyveslynyiusehivg Ussianves
yauseivg miﬁsuﬁﬁmm%q (Machine Learning) n15t38u3189an (Deep Leaming) N15UseIaAKA
1915551917 (Natural Language Processing) N1sifiusignenfiainas (Computer Vision) N153LAS1EH
si’faaga (Data Analysis)

a Y

Yy Ao a ¢ A 3 aa
nsldnsesiioUyanusshvgiiionaulandgsianiva

.Y

wangnIvv gsnveeuladlugaddvia  Ane Ine1n1sdans



