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Wil 3 mneda ngunsuszgnanslivgud
Wauil 4 mneda nguYessInae
A7l 5 MNes NGUANTALMANIINITNATIN
1afl 6 vnefs nguaiAkaznITNeINTaMIINNIAAIN
Wauil 8 mnefa nauiinUszaunsalindn andadnw
Wil 9 mnefa nguAde duuun Jyvnfivey anunisaliagiy
\@vfl 6-7 Usuenfsdduneundsesivn
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2) Fa5w3w
1. vwanduanwialy
ThZsumeivmnadvialununguisdelud litisnd
1.1 nguivinteuaznisdesns Litdesndn
NGII[EEL
WY Fodm
1551001  ;wdenguitugiy
Fundamental English
1551002  awdanguiitenisdoans

English for Communication

FenSeunedveollil hiteenda
IRAIYN Fodun
1541001 inwen sl wlng
Thai Language Usage Skills
1541002 mt-}’m,azmiﬁamilﬁaﬁ;@ﬂizmﬁmww
Language and Communication for Specific
Purposes
1561001 mmﬁﬁmﬁamaﬁaaw
Japanese for Communication
1571001  nw1duiien1sdeans
Chinese for Communication
1571002 mwﬁuﬁugﬂmﬁamiﬂauﬁm
Fundamental Chinese for Tourism
1661001 MwnnvEen1sdeans
Korean for Communication
1691001  mwmsfiugu
Fundamental Burmese
1691002  awnsndlen1sdeans

Burmese for Communication
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30 WU2WAN
9 wiwAn
6 WwnAn

U(n-U-9)
3(3-0-6)

3(3-0-6)

3 BUYNA
un-u-2)
3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)



1.2 nguIvIuyweaans BanSeuneivwoluil bideendn

SV GRLE
1001003

1001005

1511001

1511002

1521001

1631001

2011001

2051001

2061001

3501001

3501003

Foiwn
WRANITTUNYWITUNITHAILIAY
Human Behavior and Self-Development
inwrnsAnLazn1sanaula
Thinking and Decision Making Skills
FeTIURUNYYE
Ethics and Human Beings
AIUAIIVOIT I
Facts of Life
WA
Buddhism
ansauwmmiionsAnykaznIsAuaT
Information for Study and Research
gurssNNiAuAad
Aesthetics of Visual Arts
FUVSEAMINFAUENTLERS
Aesthetics of Performing Arts
daAntiy
Music Appreciation
QRREIRR Rty
Leadership Development
nsmuyAINA kAL AaUzN1SIUNE AL
Personality Development and the Art of

Socializing
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6 ¥iene
un-U-2)
3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)



1.3 nguivndnuanans ianseusedvidelull litdeendn 6 winein

WY
2501001

2501003

2501004

2521001

2521002

2541001

2541002

2551002

2561001

3501004

3531001

3541001

3591002

Fodw un-4U-9)
UsgTrmansdenuuay Iausssulneg 3(3-0-6)
History of Thai Society and Culture
NG TUL AT NUSENNAIPAUVDINALLD 3(3-0-6)
Public Mind and Civic Social Engagement
ainenIsdanueansifionswaun 3(3-0-6)
Interdisciplinary Social Science for Development
TanATatuasiiasdudny 3(3-0-6)
Globalization and Localization
DUGBUANY 3(3-0-6)
ASEAN Studies
WY YUY uazAswanden 3(3-0-6)
Human, Community, and Environment
Mssansnsnensiosiu 3(3-0-6)
Local Resource Management
mmiﬁugmﬁmﬁum‘iLﬁaﬂmiUﬂmaﬂma 3(3-0-6)
Fundamental Knowledge on Thai Politics and
Government
arudilosuienfungmne 3(3-0-6)

Introduction to Laws

Ms3iEuNTUsENeUsAa 3(3-0-6)
Business Initiation

nsRuluTinusedniu 3(3-0-6)
Finance in Daily Life

nsugusgnaunis 3(3-0-6)
Entrepreneurship

WITEENINDLNE 3(3-0-6)

Sufficiency Economy
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1.4 nguigiadiadans Inearansuazmalulag Lideendn 6 wiqehn
wazdanFaulungudyn 1.1 - 1.4 31uau hidaundn

SV GRLE
1161001

1161002

4001002

4001003

4071001

4091001

4091003

4121001

4121005

4121006

5001001

5071001

5501001

Fodw
Auartumnsilonunndia
Sports and Recreation for Quality of Life
nseenfdsneiiioaunim
Exercise for Health
InermansuarweluladifioTinUsyd i
Science and Technology for Daily Life
ﬂﬁa‘lﬁﬂ@a\mfmﬁamLLﬁz%%WﬂﬂﬂiﬁiiM%ﬁ@
Environments and Natural Resources
Conservation
AUNMLALEUDUNITY
Health and Health Care
ARlnAERSUTINUTZIIY
Mathematics in Daily Life
ARlnAERsnuNISAnaula
Mathematics and Decision Making
Aaumesuazvaluladansauma
Computer and Information Technology
nseanLUUkazsiaun ULy
Website Design and Development
TUsunsudifaguiilensuszndldany
Package Software for Application
INERTIUTINUIE I IU
Agriculture in Daily Life
mmnﬁaqsumw
Food for Health
wialulaglutinuszdniu
Technology in Daily Life

17

3 BUBNA

U(n-U-2)
3(2-2-5)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(3-0-6)



2. MUINIVUANE
Tissusgdvnanizaunguivideluil lidaendn
2.1 nguAvunu WiTeusigdvnseluil 9auqu

SV GRLE
1551402

1551403

3531101

3532102

3541101

3561101

3564201

3591101

2.2 nguAventedu Wissusiedusalull 31uau

SHEIY
3521101

3521102

3542105

3542202

A

¥93U
NW1DINWTINT 1

Business English 1
ANWIBINGYTIND 2

Business English 2
N3REUEINT

Business Finance

N3N INITUALNYUUILTINT
Taxation and Business Laws
NANNIINAN

Principles of Marketing

99ANITLAZNITIANTT
Organization and Management
mﬁmﬂ’]il,%\‘iﬂasmﬁ

Strategic Management
NANLATYFAERNT

Principles of Economics

a

ANSUY

o

I2AIUN
1

Accounting 1
N30T 2
Accounting 2
noANTIULUILNA
Consumers Behavior

ﬂ'ﬁ%@ﬁ’]iﬂ?i@]a"lﬂLLUUlJuitZU"Iﬂ’]i

Integrated Marketing Communication (IMC)
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91 “ulwNA
24 iagna

Un-u-9)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

48 wienn

un-U-o)

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(2-2-5)



SV GRLE
3542405

3542503

3542509

3543107

3543306

3543308

3543407

3543502

3543601

3544103

3544901

3544902

FoAm
N13IANITNITVUE
Sales Management
mMsnamdLannseding
Electronic Marketing
FEUUANTAUMANINNITAAN
Marketing Information System
ﬂ’ﬁmm@l,ﬁasqmw,azﬁaﬂa'u
Community and Local Marketing
NIWAILINITODNLUUNARAIILAZUTNS
Products Design and Services Development
NNTAATIZAUAZNNTIATIIUHUNITAAR
Market Analysis and Planning
nsdnn1svislgumusansianisladanind
Supply Chain and logistics Management
wAlAN15ULEUD
Presentation Techniques
NISNYINTELDAUE
Sale Forecasting
NINAINTENINUTENA
International Marketing
NITEUUUINITAAIN
Seminar in Marketing
N1SIVURAN

Marketing Research

2.3 nguaveniden Tideniteusigdvsaluil livdesndn

SHEIY
3524301

3541302

3542106

FoA
miﬁ’zg%t,ﬁams%’mmﬁ
Management Accounting
nsmadis g
Modern Trade
mMsnaeLiionsieniisanazuinis

Service and Tourism Marketing
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Un-U-9)
3(3-0-6)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(2-2-5)

12 BUBNA

un-U-o)
3(3-0-6)

3(3-0-6)

3(3-0-6)



SV GRLE
3542201

3542204

3542406

3543104

3543109

3543201

3543301

3543305

3543501

3544601

3544904

3544905

3601102

FoAm
ﬂ’]ﬂ"ZIJHmWLLagﬂ'ﬁﬁ\‘iLﬁ%llﬂ’]i‘ﬂ’]ﬂ
Advertising and Sales Promotion
MsAeasnIaudn
Brand Communication
ANTNAINNNAT
Direct Marketing
ASAANAUINNG
Services Marketing
ﬂ’]i(ﬂa’]ﬂLﬁ@ﬁﬂﬂﬂLLﬁ%éﬂLL'Jﬂﬁau
Social and Environment Marketing
N133ANTSgNANTURUS
Consumer Relation Management
A15INNITNITRAA
Marketing Management
N159RAINTINNNNITAAA
Event Marketing

TWsunsudsaguiasnisuszendldauniansnana
Software Package and Application for Marketing

MMTAATIPATIVTUIUNINITAAA
Quantitative Analysis for Marketing
anunsnidagiunianisnain
Current Issues in Marketing
N139A1AANADY

Dummy Marketing
wAlulagasaunAn1Ngsna

Information Technology in Business
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un-U-92)
3(3-0-6)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(2-2-5)



2.4 nguArRnUszEUNMIAlnIAFUIY
TAdanSauanNLHNUENUSLaUNITAIAYITN SDWNUENRNRNYN
2.4.1 WHURNUSZAUNISAIATITN 31U

SV GRLE CORLA!
3544801 A5LSUURNUSEAUNISARITNNIINITAAN

Preparation for Professional Experience in
Marketing
3544802 NSHNUTZEUN5AIYITNNNITHAIN

Professional Experience in Marketing
ED

2.4.2 WHUANNIANYY 371U

IRAIYN FoA
3503801 NSLRENARAANYI

Preparation to Cooperative Education
3503802 avnafin

Cooperative Education

3. NUINIYVRDNLES  Laidoenidn

7 BU8NA

Uun-u-9)
2(90)

5(450)

7 BUBNA

Uun-yv-o)
1(45)

6(540)

6 BUWNA

Wdeniseuseivila 9 lundngasiumingrdesdgiunanysiaaeu ag
LigAusiednmeseunuds wazdodliluneividmuaiiieulaglidumizeingu

TuNTinsdSandnansveanv3vne
Y
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3.1.4 WHUNISANYI

I 1/ manisAnen 1

SREIY Fodw un-U-2)
XXX Anwrily 3(x-X-x)
XXXXXXX Anwily 3(x-x-x)
XXX Anwhly 3(x-X-x)
3521101 | nsUay® 1 3(2-2-5)
3541101 NINNITAAIN 3(3-0-6)
3561101 DIANITLATNITIANTS 3(3-0-6)
37 18 wuwAn
W 1/ mamsfnendi 2
SREIY Fodw u(n-U-)
XXX Anwrily 3(X-X-X)
XXX Anwily 3(x-%-x)
XXX Anwrily 3(X-X-X)
3542305 N1FIANITNITUIEY 3(3-0-6)
3591101 | wanuASHgA1EnS 3(3-0-6)
3521102 | n1sUey® 2 3(2-2-5)
37 18 wuwAn
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I 2/ manisAne 1

eI Fodwn un-U-9)
XXX Anwrily 3(x-X-X)
XXXXXXX Anwiily 3(X-X-X)
3531101 | A1SKIUGINI 3(3-0-6)
3542105 | woANIsuURUILAA 3(3-0-6)
3542202 ﬂﬁiﬁaaﬂsﬂﬂimawmqugiﬁmmi 3(2-2-5)
XXX v neniden 3(X-x-x)
37U 18 wu2wAn
W 2/ mamsinendi 2
SaRY Fodw uw-U-a)
XXX Anwnly 3(3-0-6)
XXX Anwvily 3(3-0-6)
1551402 | Mw199ngugIna 1 3(3-0-6)
3532102 | N13MEOINITHALNYUUILTINT 3(3-0-6)
3542403 mMsnandlannseling 3(2-2-5)
X0k | AWNeALEDN 3(x-x-X)
59U 18 wu2eAn
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N 3/ nanTsAneN 1

WEIVN Fodw u(n-U-9)
1551403 | Mw199N9WaINa 2 3(3-0-6)
3542509 FEUUATAULNANINNITANAN 3(2-2-5)
3543407 | n13dan1svalgaumuuazn1sInnIsladannd 3(3-0-6)
3543502 WANANITLAUD 3(2-2-5)
3543306 | NSHAILINITOBNLUUNARAMIILAZUINNT 3(2-2-5)
Xxooooxx | Aeniden 3(X-X-x)
37 18 wuwAn
W 3/ manishnendi 2
SaRY Fodw uw-U-a)
3564201 | N13AANTSMANNAYNG 3(3-0-6)
3543107 msmamﬁa@muuasﬁaqﬁu 3(2-2-5)
3543308 ANTIATILIULALNNTIAYTILAUNITAAN 3(2-2-5)
3543601 ASNYINTUYDAUNY 3(3-0-6)
XXXXXXX A LaRNLES 3(x-x-X)
XXX A aRNLES 3(x-x-X)
57U 18 wu2eAn
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WAUNSSEUUN 4 wuadu 2 waulmdaniSou 1 wuun1sSeuY

1) wUNISHNUSZAUNITINBITN

N 4/ aanasAnen 1

SHEIY T un-U-a)
3544103 ANSHANNTEUINUTELNA 3(3-0-6)
3544901 ANSAUUUINITHANG 3(2-2-5)
3544902 ANSITYNITHANA 3(2-2-5)
3544801 N5TEURNUSEAUNISANBITNNIINTAAR 2(90)
XXXXXXX A woNLann 3(X-X-X)
594 14 wU9AR
i 4/ aanisineni 2
SHEIY T3 un-U-a)
3544802 | MSHAUTLAUNSANTITNNIINITAAIA 5(540)
594 5 wUwNe
2) WHUENNIANEI
I 4/ mansanendt 1
SV GRLE) T UN-U-0)
3544103 ANSRAINTLUINUTLLNA 3(3-0-6)
3544901 ANSAULUINITHANR 3(2-2-5)
3544902 ANSITYNITHANA 3(2-2-5)
3503801 ANSLASIUANNAANY 1(45)
XXXXXXX AW LDNLADN 3(x-x-X)
594 13 %U280R
i 4/ aannsinendi 2
SHEIY T3 un-U-a)
3503802 ANNAANYN 6(540)
59 6 wUWNR
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3.1.5 A1@5une e
A918AZIBEATUNIANLIN N ANBTUIYIIEIVT UAZAIANLIN ¥ MITTS
Wiguieunednlunanansiiy w.e. 2555 uagnanansuTuuse we. 2559
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3.2 %9 @Na MUNLLAZANAIYE9913158UsEAMENEAS

3.2.1 919158UsEdmaNgas

UAd. 2

. g.- o s A - w o ity
a19u ¥a - uwEHna AUNUIYINTT AL/ Y13V NN aaduiidnsansine o
n1sANEN

1| wedsy Usvansssu 913158 Ug.4L(N57a1A) UMINYENIN 2553
FiFLU.(N15AAA) Ao TuUs YA INENS 2543

2 | weydesh el 919159 Us.AL(NNIAAA) UMY IHUAUN 2551
A8.U.(nALULAENTINANNINEAAITINTY) anUumaluladnszasungn 2547

WIRITaIANTEU

3 | weeudnl Rumes HYI8AanI19158 UE.L(UIM55579) UIINYIAUULTFIT 2543
NINTAATN Us.U.(M5Ma1n) IngqeLnsn 2529

4| WY YaEn HYI8AanT19758 U3.0.(N5MansN15UTMSHaTNITHRILY) UNINYIYTIVAY AUNLNYT 2555
VRNIREIRRI neLaL(MITeuazimuINAny) UINYIYULTAT 2546

Us.U. (N3RATA) UNINYIRYTIUATNAY 2526

5 | uadasd douasy HYILMARTIANTE US.AL(UTM55371R) AN VTIULTAIT 2545
NENTAATN Us.U.(N3RAA) UNAINEIRENEN 2536

VUNBA INLAYIDUANAINUNIIYINTUAZATTEIUABUVRINNTTUTEIMANGRT TUA1ANULIN ¢
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3.2.2 819158523

UAd. 2

o o o A A a o Ao '{'J‘ﬁau
a1nu ¥a - wwsEna AUNUIIYINAG AMYAL/ 113V en aoUungnsan1sAne -
ANSANEN
1 WYy Useansssy 219158 Us.1.(N159a19) UNINYIAYLNIN 2553
GGRKGRERRI) anTusWA a3 2543
2 weyiesh el 219158 U5.4.(n159a19) UAINYIRUTIUAA 2551
Ao.U(malulagmsinaunisanaminssy) | anndunalulagnszaoundn 2547
RIANITAIANTEUY
3 | wadasd deuniiy HUemansInnsd | usa(UImIgIia) UATINIREULTAIT 2545
U5.U.(N1591a77) URINYIRYNIEN 2536
4 | weoused Ruves HYIeAanI19158 U5..(USM35579) NINYIRYULSAIT 2543
Us.U.(N1591819) INYIAULNIA 2529
5 | wanys yadm HYIeans19158 US.0.(gM5Mansmuimsuasmsiam) | InIMeIaesuiiunanys 2555
AA.L(N1FIVYBATHRILINITANEN) LI INYIADULSFIT 2546
U5.U. (N59ana) URINYIRYTIUATBIAG 2526
6 UAITIUNTIO SN 919158 U5.4.(N1590N15N15981A) URINYIRYIIUATLIA 2544
UA.U.(NFIANITETAUNA) UNINY1AYSIER 2540
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Unau

Gl %o - wEna ANRUIYVING #19139180 andufiduianisinen AsAnEn
7| weews Andne HYIeAans19158 W.aL(ATYgMansannnsnl) wingaeuwaild 2544
A.U(ATYAANTNITARY) UININYIFETIUAUN 2527
8 | weoy Sverney HYIuAans19158 U8.4.(UFM553MR) UNINYITUULTAIT 2544
M.U.(N5U0YT) UANINYNRBNYAT 2526
9 | waigyes Bumsduns HYIeAanI19158 US.0.(gnsmMansnsuimsuasnIsiam) | InIveIaessigiunanys 2555
U5.4.(UIMN55379) wImeaeusly 2541
UB.U.(MY199NEY) Weauaz el 2534
10 | wansnsal InSRu HYIeMans19158 U4 (Jy¥nn3i3u) UNINYNTULNTAT 2535
U%.U.(UeyTinsiiu) WNRENRDAITA 2524
11 | Uadnva AouAs 919158 V.. (1508 ) UPINEIAENIEN 2551
V.UM 30Uy T) UNINGIRE VAL AUNANYS 2546
12 | wa.dsns laud 919159 EEUGRESY) UNNINYIREAIANATS 2552
U5.U.(N5RUaEN55UIAT) W INIRENEN 2547
13 | wa.eusan Jun 919158 U5.4.(N1313W) UININYITUNIANA 2552
U5.U. (M5REUNT51ATST) UNINGIRY VAL AUNANYS 2540
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UAd. 2

o a 0 L a a ) ﬂﬁau
a1au ¥a - wwEna AUNLIIYINTT d1913%Len aatufidusansinu d
n13Ane

14 | wndnsnsal 8ide 919159 U5.4.(U3155579) UNINYIRYTIUATNAS 2546

Af.U.(N1359AN"5913 1) UNINGRETIVAY AUNANYS 2538

15 | wenues lauwu 919136 ne.aL(maluladuagdoannia UMINYIRUULSTAIT 2554
NsANwILTLIREUR AR ANYI)

US.U.(ABNTIAB3TIAR) UNINYIYULTAT 2551

16 | wavgy i @fuades 913159 A4 (ATYAARSTING) andudadinimuuimsanans 2553

A.U(ATYgAEnT) WISl 2543

17 | wadsiss uasld 919156 WMU(ATHFANAATNYAT) WINeReelny 2557

A.U.(ATUgANENT) wInedenteslul 2552
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4. asdusznauienfuUszaunsalnasuIy (N3iina1u viseavnafnen)
4.1 NINIFIUNANTEBUSVBIUTEAUNITAINIATUNY
4.1.1 nmsufiFsumunseuseileu Yeleduvesaniduuazdeny
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4.1.3 Yinwelun1sAngaiasieiayIninyg
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4.1.5 annsadeansedaiuszdniamlaenisifenidgunuuvesmsiiaueniy
waluladegumunyay
4.2 Y97a1
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AMANSANYIN 1 uag 2 vesnAnwduln 4
4.3 N1TIAIAMALAITINHDU
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Fadualy nensAnw 1 uag 2

5. fafvuaieafunsilassurienuise @)
5.1 A1asuelagde
Tnsanuniens3de snefs mslvdndnvudugimusdeisesiiozdnudua’
vionuadeassimenuies lnefasauisaeiurs unumeanudfgvesntsidonainiiise
53579 93561UTTUVININNTHAIA NTBRNLUUNTIAY SeLTBUiTidy deslefiltlunis
1 MsUszanadeyameatiausyend Mydenainaniznsal uazn1siavinsenulde
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5.5 ASLASEUNTS

5.5.1 19138 gaauliiAuzindnAnyd Tneliin@nedeniitenselasesud
Un@nwaula

5.5.2 a1nsdiaeudamaaanisidUsnynarn1sinniunisvineuvestnAnwm

5.5.3 §awnIoutangunsaldssiuisauazainlunisineu lassnu 33 1wy
noufimes 1a3edile gunsal

5.6 N3zUIUNTUTLLUNE

5.6.1 Uszidlumuinmiilusgnitensiidevselassnulagennsddaoy 3anns
AnuanuAunTInSiITenselassnsmusses nandismusluaueuegadussuulng
Tslavwuududndiu 20%

5.6.2 Uszilluaanmuean1svinidenselaseany lagoansdyaeu lneimvunin
wazmsUspiuiifuinesgiu asuiu auysal Inelvilazuuududndiu 40%

5.6.3 UsELUNaN15ULEUDIIEIUNAN1TINY K30 NadulasInIsveadndnwilu
s Tneingsunisasu Sausznausie 819158 litosndn 3 au Taglriasuuududndiu
40%

5.6.4 n1slAinsnanAz v ladadiazuuudy Andy 100% Wdulunsnus
WINTFIUNANGNT Y38 TEUUMTINUALUTETIUNAVRINNINe Y
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P~ = v ¢ a
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ume. 2

1. nunIYIRNE N2

1. NFUIVINIUALNITHOENT
SREIY FOWATAIBIUIYTIYAIYN U(n-U-a)

541001 inyznstdniwineg 3(3-0-6)

Thai Language Usage Skills

NS JUuUU wagdsnisldnwluuSundeqannineinsansauna
AnUuRnsAniesIed nsduased nsdulseiu wagnisagUanseddny Taetdiaue
HANIANEIAIBNA BT BAN YAl

This course emphasizes to principle, style and language usage in
diverse contexts from various information resources and to practice critical thinking,
synthesis and summarizing, including to present the study by verbal and written

communication.

1541002 ﬂ’]‘l?}’]LLazﬂ’]’i?llaﬁ’]il,ﬁaq&’lﬂizaﬂﬁLQW"IZ 3(3-0-6)

Language and Communication for Specifics

Purposes

ninn1s AEnslinwuagnisdeans teliussgaugausrasdveinis
deans ?Jﬂﬂﬁﬁ'amiwvml,azﬂ’m%u LLazﬂizLﬁumimmLLazmiL;ﬁau

This course emphasizes to principle, language usage and
communication to achieve communication purposes, including to practice speaking

and writing as well as an assessment of speaking and writing.

1551001 AwSenguiugIu 3(3-0-6)
Fundamental English
madeutssloaifesiunuvdnlinsainiwdingy Bnnisenu

memmmé’mqwgu 9 Wnn13ils WAZNNTYANIYIDINGBIMNUNAUNUIAT 9
This course emphasizes on extended practice in writing basic

sentences based on English grammar, reading short passages, listening to and

speaking from various dialogues.
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SREIY JDWATAIBIUIYIIYIVN U(n-U-a)

1551002 mmé’enqmﬁan'ﬁﬁaa'ﬁ 3(3-0-6)

English for Communication

lassaiaiarsukuulselenn1udangy 91nan1un1salaneg saiunisin
vinwen3its Msyn 3o wazmaideu ielvianunsodoasnwdngulsedisgniesmy
wanhignsal

This course emphasizes on English structure and forms based on
diverse situations and practicing grammatical skills of English listening, speaking,

reading and writing for communication.

1561001 mmm’jﬂmﬁamiﬁ'ams 3(3-0-6)
Japanese for Communication
AMunINgasmANYinazd 1 uIunw gUuluunaununieswiallly

FAnUszdrtu Innnsile msdou Mseu n1saseanazeSulediemfny wazdiuiu

g UuluunaunuFesildludinuszdrfu mseduisegisiieludinuszdriu e

annsaldnmndUuldluaaunisaiade
Meaning of Japanese vocabularies and idioms in daily life

situations, practicing various skills such as listening, writing, reading, and narrative
skills by using Japanese vocabularies and idioms, the simple explanations in

Japanese about everyday life for applying in real situations.

1571001 AMeRuiienisaedans 3(3-0-6)

Chinese for Communication

ndnnsoanides n1sils wa unaunuhluludieuse fudosiu e
wdnhensaliielidearsldedsgnies uaziiniinuenisnaniwiiulvaonadosiu
anun1alingg wazanunsninluussyndldlanuaniunisalass

Basic Chinese pronunciation, listening and speaking skills,
grammatical usage for communication in daily life, Chinese vocabularies for applying

in real life.
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SREIY JDWATAIBEUIYITIYAIVN U(n-U-a)

1571002 mm%‘uﬁugwmﬁamiﬁauﬁm 3(3-0-6)

Fundamental Chinese for Tourism

AENY d1uU wazunaunuintwIu Alddmiunisvendienly
a01unsadenae Megamnean Wensiundlasanssosud sl wiesdu n1sdiin
Tsausy fnanans $1uemns n1stedud wasgsnauinisdug Mludadeatuayunis
vioadien msuftRnulunsidudesussnaia

Chinese vocabularies, idioms and conversations in various situations
such as travelling by cars, trains or airplanes, staying in a hotel, having a meal in a
restaurant, shopping and other situations that related to businesses, to behave as a

nice host country.

1661001 Munnvaieansaedans 3(3-0-6)

Korean for Communication

AUNUIBDIRI NI LAz A uIun BN mETuUnaunuSeeia Ty
FnUszdriu Anmsils maye m3s waznsdiou mstaFeauazeSunesiefdme uaz
duruneinvaluunaunudesn W ludiauszsiu nsesuisegieiieludinuszsniu
Weanunseldnwnualdluaaiunisalass

Meaning of word and idioms in Korean, listening, speaking, reading,
and writing, for short sentences and passages together with grammar, vocabulary,

expressions for basic communication.

1691001 nwwwwﬁﬂﬁugﬂu 3(3-0-6)
Fundamental Burmese

17
A o

nsSeuINgyYUe assuazn1seanides nanlieinsalitugiu MAnTiag
g Hnnsile nsue seusarmadsuanunaunu sy

Consonant, vowel and pronounce, fundamental grammar, word
and idioms, listening, speaking, reading and writing from fundamental

conversations.
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SREIY JDWATAIBEUIYIIYIVN U(n-U-a)

1691002 AMwmaiien1saeans 3(3-0-6)
Burmese for Communication
AMUNLNEVRIRIF N kasduIun 1wt luunaunudeaialuly

FAnuszdriu Aniinwesunisils magn mssuuaznndeu msidiFesazesuiee

e wazdruunwmhluunaunuizesialu MseSutvegrsisludinusesniu e

anunsaldniwnsnlaluaniunisalasa
Meaning of word and idioms in Burmese, listening, speaking, reading

and writing, for short sentences and passages together with grammar, vocabulary,

expressions for basic communication.

2. NFUIYPINYWEAENS
SREIY YBWATANDS UYLV U(n-U-a)

1001003 WORNITUNYWEIAUNITWAILIAL 3(3-0-6)

Human Behavior and Self-Development

WoANTINNYWY IN1sAnwINgAnTIY Hafeiiugiuvemningsy Jade
M3TINeT Jaden1sdinuined Jaden193ning) 99AUIZNoUTBINGANTIU AIIURATA
ee1suel Msdilanuwetasnisiaauey uywdduius mvhawduiinuaznisey
Twiuegrndugy

The human behavior, study behavior method, fundamental
behavior factors, biological factors, social factors, psychological factors, elements
of the behavior, emotional intelligence, self-understanding, self-development,

human relations, teamwork, and happy living happily.

1001005 inyznshanaznsanaula 3(3-0-6)

Thinking and Decision Making Skill

NITUIUNITANVOINYLE ATINANEATLALNITIEMANE NITIATITH
NzUIUNTARAULD ANARATI9ATIA N1ARLUUTSTE N13ARBE1NIITIE I N15AA
whdey MsUszanaldmnuAnludinyusedniu

The process of human thought, logical thinking and reasoning,
practice thinking process, analytical thinking, decision process, creative thinking,
deductive thinking, and critical thinking, problem solving and application ideas in
daily life.
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SREIY JDWATAIBIUIYIIYIVN U(n-U-a)

1511001 3YTIIUAVNY Y 3(3-0-6)

Ethics and Human Beings

ANV VDIILTTTURALUYYE ANNAIAYVRIRTEETTUROUYWE V6]
199305951 NdnaTusITNTdIR YU LAz audmIuNyEd MsUssyndlduan
Bessnnileinnnunndindiuyanauasdiny

Meaning of ethics and human beings, the importance of ethics to
human beings, the theory of ethics, the ethical principle of philosophy and religion
for human beings, application for ethical principle to develop the quality of life for

individual and society.

1511002 ANNIIIVDIYIN 3(3-0-6)

Facts of Life

AMUMNNEVRITIN FInuywd N13mseTinluderulandagdu n1sien
AuasLaznanaausssululszyndldlunisuitdaynn Waundiawazdiny Aussey
W3U595U AmANMAUsTIN TInTiTlduRgy uardsauidduinm

Meaning of life, human life, living in today’s world, bringing out
truth and religious doctrine to apply for solving problems and developing life,

society, and ethical principles for happy life and peaceful society.

1521001 WnsAe 3(3-0-6)
Buddhism
U530 09AUTENa UMY WasdnuusdIAYUBINTENNSAIAUT NENSITY
d1AtYA9T VBINTENNEANAU WIznnsAauiudndlve vanasesssulunsennsenaun
WunMsUHURlLAInUsEI T Nsiawng wagn1siaundey
History, factors, and main characteristics of Buddhism, main
doctrine of Buddhism, Buddhism and Thai society, ethical principles of Buddhism for

practicing in daily life and developing oneself and society.

63



ume. 2

SREIY JDWATAIBIUIYIIYIVN U(n-U-a)

1631001 asaumAiianIsAnELaznIsAuAg 3(3-0-6)
Information for Study and Research
AIMUAUNY mmﬁ’]ﬁig UNUINVBIFTAULNA ll'l(?l'ii?liﬂ'liiﬁ?ﬁﬁumﬂ
VINBINTAITAUMA N1FTATZUUNTNEINTAITAUNA WAAIAITAUNA 1AT 9T 0F UMY
NINYINTANTAUNA ATLUIDNAITAUNA N15019D9 UagNTULEUBHANITANEIAUAT
Definition, significance, role of information technology, information
literacy standards, information resources, information resource management system,
information sources, search engines for information resources, information access,

reference, and research presentation.

2011001 gunssnmnviaufal 3(3-0-6)
Aesthetics of Visual Arts
gunisnmilifafuanaseivlaasasieulalusssunAdaunnadeon 7

Juwsstuaalalunisadimanuirudadivusdninssy Yssfninssy aarlnenssy

niouvissudesAusznoummay ndnnsdnam nguiinisdievenvesnuiiaudadie au

Lﬁﬂ@mﬁwaﬂmuﬁﬁuﬁaﬂéjﬂummﬂmLLazL'%‘Iaain T,ﬂEJt:hu%umaumiL%ui‘l,u%é’ﬂmi@mu

siaufadidosiu warihlugnsinsainanuiaudadmumndnisnms
Aesthetics related to impression and affection of nature and

environment inspiring visual art work in painting, sculpture, and architecture,
perceiving aesthetics element, composition principle, and theories of Thai visual
arts presentations leading to the values in beauty and story through a learning

process of basic principles of visual arts appreciation and academic criticism.

2051001 FUNIBNMNIIRaUENISUENS 3(3-0-6)
Aesthetics of Performing Arts
N153UNTRANNIUAIANSTYDIAIINIIN ANUNUILVDIGUNTENINNIY

Aavznisuansesdisznauresfalznisuansnisuigdallng uigdadaina anuddyy

VBN AENSA199) VBINTLIIU Nsladu msindeuly Aadznsuans

Distinguishing aesthetics, definitions of aesthetics of performing arts,
components of Thai and international performing arts, the importance of

perceptions, theories of seeing, hearing, moving and performing.
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SREIY JDWATAIBEUIYITIYIVN U(n-U-a)

2061001 deRntioy 3(3-0-6)

Music Appreciation

p9fUsENaUR U IUYeIIUAT LATeInuATIng ASesauaTRzTuAn N3
Uszauanunslve 2emusdngiunn Andnualfinudiuinly Annifiddyuazinssanssy
flasumsendosursun UseiRnunifinismsiu wazdszaunisainsilmundiiiensliiin
AU

Fundamental components of music, Thai musical instruments,
western musical instruments, the combination of Thai and western musical bands,

common forms, dominant composers, and masterpiece of literary work.

3501001 NNIWAILINIZELUN 3(3-0-6)

Leadership Development

AUNNIEY ANAIAY WAUINITVDIMUIAALAENG B N1IEHU A3
a1z mdadula nsgslauazairsviyidda msindedeasuarimuniiney
nsdanisanudauds n1sdanisnisasuuda

Definition, an emphasis, development in concepts and theories of
leadership, leadership  development, decision, motivation and moral,
communication and development on teamwork conflict management and changes

management.

3501003 nswayAdnanLazRaUznsIdday 3(3-0-6)

Personality Development and the Art of Socializing

ANNNNEY AINAIATY KALDIAUTENBUTBIYARNAIN NITHAILIYATNNIN
Tugnu nswe nsusisn1y Msiivduiusseninsyana Aadsnisidndsny

Definition, importance and components of the personality,
personality development in speech, dress, interaction between individuals and the

art of socializing.
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3. nNAYIFeANAIENS
SEIU YBWATAIBEUIYITI8IUN un-U-a)

2501001 UsziRAdnsdenunazinusssulneg 3(3-0-6)
History of Thai Society and Culture
Waun1snedseifmansluniuniside wwsygna daulasInusssy

Tudenulng Seuluvdedadeiidmundnvauzanuliounamwedasiadidludiunisdes

Aiswgia dnnuaginmssnilne usanmeTansssuinnnenainefnungtagiu anuidla

Aenfuusngmsaluasdgmmedinuiiiatuludsaulnesiuade
Political development history, economy, Thai social and cultural,

conditions or factors of determining and changing political structure economy, Thai

society and culture, the cultural heritage transfers from the early time to present,

understanding social phenomenon and problems in Thai contemporary society.

2501003 INFIFITULLATNUTEN A IANYDINALLDY 3(3-0-6)

Public mind and Civic Social Engagement

unuInnthd IndrinuaranuiuRnveureanisduauinfifivesdany
WUFLNIFIANVBINALLDY NTTUIUNITANAUITAAG1T LY mwmfluwmﬁmﬁﬁiuiwau
Uszu5Uloy Mslinausssy 9385350 wuIAn nannisn1sdesiuiasysulsunimasely
dsmailny anve sansgvuiiAaainnisasauszwgatveulufifisneg uuamauilalaenns
Uszanduunfnanuilunaiiios

Social role, conscience, and responsibility of being good members
of society, civic social engagement, development process for public mind, being
good citizens in a democracy, morality and ethics including concepts for prevention
and suppression on corruption in Thai society, causes and impacts of corruption

and solutions of corruption by applying citizenship concepts.
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SREIY FDWATAIBIUIYITIHAIVN U(n-U-a)

2501004 avAngIN1sEIANAERTINaNSHAILN 3(3-0-6)
Interdisciplinary Social Science for Development
Usingmsaitddnueslan endeuuaring lufifanineinimisdaay

el iAnmuessonumanuarswazdfduiuslulanasielval Indrdinaina Tanvim

Tnadluffinenisidies taswghe danduusssy Sgauazaudueid nisswngululan

UaqUiu duidnw maudmsulanadelmi anudunadoddan maannziazineanin

depyasielnl
Significant interdisciplinary social science phenomena round the

world, in ASIAN and in Thailand in order to create a perspective on diversity, modern
global interaction, global mindset, a modern worldview of politic, economy, society
and culture, national state and nationalism, civic community, peach studies, religions

for new world, global citizenship, sender and sexuality and modern society.

2521001 TamAdntuasiiosdudn 3(3-0-6)

Globalization and Localization

wnAn sULUUNMsWABULasesdinNvuuine Mideulesduiusivlan
wazUszmealungue iy miLU?isJuLLanmﬂé’mmLﬂwmﬁﬂﬁiméé’qﬂuqmawwﬂﬁm GRGHY
adelnl wasdirundsadslmiihumnssuideniswautinsdsusladuildasias
MaATEERY dana Taussruna: s udunamnainlandtel wazaviunmaadouln
VioshuiTm

This module is focusing on concepts and characteristics of Thai
rural changes related to the world and Asian countries, this course will explore the
transformation of agricultural to industrial society and modernity to post modernity,
the course will engage with discourses in accordance with development and
transformation of socioeconomic, culture, and way of life as a result of globalization

and social movement of localization.
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SREIY FDWATAIBIUIYITIHAIVN U(n-U-a)

2521002 aNYuUANY 3(3-0-6)

ASEAN Studies

AUy anudidn anuduanvesendeu ngdns nsdles Lasugia
deANTausssy Ie1Teu ANAINITATUNITHYITY LWANISANET LWALATYFANLAY N3
\mAeudoguasuosdusl usns N1TAINU ﬁuﬂqu LSIUTINYE LATARINDILTEU NS
Vieadien n1stnEns MsAnY) 3T GRENRI LAZTDIINTVBINTHNAILID NI

Definition, importance, background, charter, politics, economy,
society, culture, ASIAN way, competitiveness, free trade area, special economic
zone, free circulation, service, investment, capital, skilled labors and ASEAN market,

tourism, agriculture, education, sports, health, and development gap.

2541001 Uy qu%uuaz?iuvmé’au 3(3-0-6)

Human Beings, Community and Environment

szuuilng uysd wvu werdunndon AnuduTuSsEninayed vy
LLﬁ%%QLL’may@iJ LLﬁSﬂ’NNﬁﬂJWﬂﬁ‘W’NﬁUﬁ AUAANANAIIN T INN Nﬁﬂﬁ%VIU‘ﬁlLﬁfﬂ@D’]ﬂ
AanssuvesywdsoduIndey dunisldmdaanu funsinens wmensudtywese
mansauinden nannsoyiny Mtidiusaunsinnadaysanns waznsimuiegis
febu

Ecology, human beings, community, environment, relations among
human beings, community and environmental, spatial relation, biodiversity, the
impact of human activities on environment such as energy consumption and
agriculture, solutions to the problem of environment ethics, conservation principles,

participation in integrative management, and sustainable development.

2541002 mMsdan1sndnensiesiu 3(3-0-6)

Local Resource Management

n3NeInTvioshiu nMsdanmsuuysanm sy Tnessldunsnisma
denu LATwgANEns dRfans 535UNAUe Qﬁﬂmmﬂﬁaqﬁu NSHAIUTIN NANAUNDLNE
Ms¥anisdaninden n1swauIeg1ady warmaluladgdaisaune ewum iy
YUY TipaduLazAI T

Local resources management with systematic integrative
management focusing on social measures, economics, law, good governance, local
wisdom,  participation, sufficiency, environment management, sustainable
development, and geographic information technology in order to emphasize

community, locality, and sustainability.
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SREIY FDWATAIBIUIYITIHAIVN U(n-U-a)

2551002 anudiugruisafunississnisunasadine 3(3-0-6)
Fundamental Knowledge on Thai Politics and
Government
WIAA Lazgdiauinisvasnisiiesnisunasedlng Fy595UYRY WaAWIAT
meUszasulnevesmesuiinssuiumsmadiecas unumuarninfivesan1dunianis
Wedlny nsdnszidvunisunases sasnauiinszidymuazuunliunisillelnylusuiam
Concepts and evolution of Thai politics and government,
constitution, Thai democratic development including political process, role and
duties of political institutions, governing management, analyzing problems and

future tendency of Thai politics.

2561001 anufifasfuiReatunguane 3(3-0-6)

Introduction to Laws

mmﬁﬁugmﬁﬂﬂLﬁaaﬁUﬂgwuwa Al Snvauzuazeiafieues
ngving nslduagnssnidnngvsng vdniluvesngraneuiaazen)

The basic knowledge, source, characteristics and types of laws
including usage and abrogation of laws, the general principles of civil and criminal

laws.

3501004 mMs35un1sUsznausIia 3(3-0-6)

Business Initiation

ANLVINY ALANETY) LagNTEUIUNSIISNEIAY MTUsEfiuAamTou
lun15UsENoUssNa MIAUMIleNan1egIna N15IUKUEIN MIgnan nsuseidung
WazMsUTUUTeSIAa

Definition, significance and processes of business initiation,
business readiness assessment, searching for business opportunities, business

planning, market entry and business assessment and improvement.
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SREIY FDWATAIBIUIYITIHAIVN U(n-U-a)

3531001 nsRulurInyszanTuy 3(3-0-6)
Finance in Daily Life
N15790KULaEN15UTNIIN15RN LTI UsednTudmTuuanauas

ATUATILIDBLIAR N1591UNUNTTEY N1TAIYU HABVRINITINTE FBsvesdudediu

yAnaLAzNsAMmY Masdnltiuileguanuasindoutuiii
Financial planning and management in daily life for personal and

family future, saving plan, investment plan and retirement plan, how to implement
personal and investment loans, how to spend money for healthcare, relaxation and

entertainment.

3541001 nsugusenaunis 3(3-0-6)

Entrepreneurship

LLmﬁﬂLLaswqngmiLﬁuﬁgﬂizﬂaumﬁ psdUsznauTiAgafuanumsen
Tunsusznaunis nmsueamleonia wazauvimglun1siudusenaunis waninis
fasagsnia 3ussruuazauiuinveuradeau ngruieditisadesuualdunisndy
AUsENBUNTS

Concepts and theories of entrepreneurship, elements regarding
the readiness on implementation, opportunities and challenges entrepreneur,
business theories, ethics and responsibility, related law trends to be the

entrepreneur.

3591002 LATYFNINBLNYS 3(3-0-6)

Sufficiency Economy

APUNNIEY NTNNTT WAZUUINIINITANTUTINA1NUSVY 1V ILATHFNA
welfles iFeuiannsufiaiieliiAnauideaay fneran iunuuedaidluAng Inuve
AUNDLNEN miﬁuamgﬁﬂiyiyﬂﬁaﬂ5'u1uu§wmaaﬁﬂﬂuqﬂ1mi NsAvAULWIAR SULUY
USygveaasughaneifivaiioliisnainuaiewesdin nmstmdnyivgiveaasugio
wolfisaludszgndlilunisdseiinliAnarumngauivanmdsnuiuaeuly

Definition, principles, and sguidelines for living base on the
sufficiency economy philosophy, learning from actions in order to produce sharing-
mind, volunteer, and being a good role model of sufficient ways of life,
continuation of local wisdom in the context of new-age society, conceptual model
of sufficiency economy philosophy to know the truth of life, adoption the sufficient

economy philosophy’s principles to live in the changing society appropriately.
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4. nguiviafinaans IngrAansuazmalulag
Rk YauazArasureTI8INM un-u-2)

1161001 Avuaziunuinisitaannwiin 3(2-2-5)
Sports and Recreation for Quality of Life
AudtAgLazaudnduvesnisiauinitagnindisiufanssy

TUNUINITABNITHAUIANAINTIN VBUUI8VBIAINTTUAR AL TUNUINIT ANAIVDY

AanssuAuIkaztiunuINITHoseNIe Fnla osunllazdeny NMTUTHEUGUNINYDINULEY

nsdengluuuunsianssy Awuaziunuinig Andnuadosiuluniaduiivg n1sdn

NANTIUNITUNUINIT
The significance and the necessity of sports and recreational

activities to improve the quality of life, scope of sports and recreational activities,

the value of sport and recreational activities on physical, mental, emotional and
social, assessment of one’s health, select of types of sports and recreations, train of

basic sport skills and to organize the recreational activities.

1161002 msaanﬁﬁammﬁaq%mw 3(2-2-5)

Exercise for Health

AUNUNEY VOUTIE RLanNIe kazAnUIEleviiveInIsoaninainIe
ndnmsuardumeuvesnisoanidinmeiiioqunin mssenidanisifioRauiaussonm
NNALITUAN 9 N1SENAINTINATEENMRINElRdRRAaeI UnALay Iy N1TUSEIUNE
nseeniidsneetnsgnis msliaunsaiuaziaiesiioniseandidsne mstinniseaniids
neluan1uuIn15een iaINIg NISNAFBUANTIONITNNNNIY

Definition, scope, purpose and benefits of exercise, the principles
and procedures of the exercise, exercise to improve performance physical aspects,
the selection of physical activities in accordance the exercises properly, using the
equipment and exercises, training exercise in the fitness facility and physical fitness
test.
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SREIY JDWATAIBEUIYITIEAIVN un-u-a)

4001002 nenaanfuazmaluladiiadinUseaniu 3(3-0-6)
Science and Technology for Daily Life
AUMNIBYINEIANER LAz IMALUlAE 83AUIZNOU LAZNIZUIUNIT

WEMIANINIINeIMans wasw asedl walulad ayulnsludinlszaniu
The definition of science and technology, elements and the

process of acquiring scientific knowledge, technology, energy, chemicals and herbs

in everyday life.

4001003 N5OYINYAIINAINLAZNTNEINIETINYIA 3(3-0-6)

Environments and Natural Resources

Conservation

AUVANY USENNT09AIWINSBNLATNSNEINTTTTNYIR AILEFET0
AwndouuazningInsssmeAdessuuaunadouuariyud oSusaniunsaldsuandey
fiindulutlagiuluvszmauaslan Jgyui nansenuilAadufudindounas
NIMBINTFITUIA NYTNELATNITIANITMINeINTsITUIRDE T uAIUGAUNAN
ARUSITULATIILTITY

Definition and category of environment and natural resources,
importance of the environment and natural resources, the environment and
humans. The environmental condition currently occurring in the country and the
world. Impact on the environment and natural resources, conservation and
sustainable management of natural resources, coupled with the moral and ethical

principles.

4071001 FUNNLATgUaUNLlY 3(3-0-6)
Health and Health Care
é’ﬂwmzqmmwﬁlﬁ nstesiulsauazelan@a miﬂgmwmmm‘ﬁmﬁu
nsduasuguam lsediase lsaiademianaduiug nisaudle aUfmvauaznls
oatu Awnndeunaraueuniolunsusznouendn wazszuuvdnUsyiuaunm
Healthy, disease prevention and drugs, first aids , health
promotion, communicable disease, sexually transmitted disease, contraception,
accident prevention, health care and environment for careers and health

Care coverage.
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SREIY JDWATAIBIUIYIIYIVN un-u-a)

4091001 AaAanSluIInUIZI1IU 3(3-0-6)
Mathematics in Daily Life
penile MsPoiturion nswwhde mssues mssuaznsvern s
Funun® adamaninsdudowy nevssgndldaruiadamansludinussdriu
Interest, the credit, leasing, mortgage, pawning, and for sale, tax
calculation, introduction to mathematical finance, application of mathematics in

everyday life.

4091003 atlaAERsAUNISAnaUTY 3(3-0-6)

Mathematics and Decision Making

nssnFansuazn1Timgre seileuisnieana n1sTauulldudng
drunans mstanianszane anutnagfusasnguimsdaduladesiu fuuanisdadu
AnufuAnsldlusunsudnsagumeinuadnuaznisdndula

Logic and reasoning, statistical methods, measure of central
tendency, measure of dispersion, elementary of probability and decision theory, the

practice using statistical software and decision making.

4121001 Aauinasuazmaluladaisaumea 3(2-2-5)

Computer and Information Technology

nsldszuuuiumnig Wsunsuessausylosd nsldudumesiidn n1s
duduteyaansaumne Boufinaluladansaumneauaznsdeansasislval nsuszgndlday
NOMUNEKALIIEEIIN A5581UTIdlUNsTUmAlulagansaune

Using operating system, utility programs, using the internet,
information searching, learning for information technology and communication,

applied to education, the laws and morality ethics in information technology.

4121005 n1seanuuuLarnauIulyd 3(2-2-5)
Website Design and Development
nsldiaTesdieuagisnislunisesnuuuuagiiamiuled nsuszandld

fussUUUYDIRIANnT Nsasuwazeenuuuiumalaeldlusunsudsagy
Using tools and methods in the design and development of

websites, the application of the system of organization, creating and designing

webpages by using computer software.
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SREIY JDWATAIBIUIYIIYIVN un-u-a)

4121006 TUsunsuduaguitenisussendlday 3(2-2-5)
Package Software for Application)
nslglUsunTNAUNITUSENAaNaAT TUSLATUATUNTUNAUBNAIIY LAz

TUsunsunsgaufunudidnnseind ehluvszgndldauluiinussdriu
Using word processing software, presentation software and

electronic spreadsheet software for application in the daily life.

5001001 inensludIndszaniu 3(3-0-6)

Agriculture in Daily Life

FTRUINNT LLﬂSﬂ’J’]ﬁJﬁWﬁ@‘U@ﬂﬂﬁﬁLﬂ‘wmﬁ igUUﬂ"lﬁLﬂUGﬁ‘ﬁlLMN’]%ﬁﬂJ 19
HAANY NITHARERT LNWATOUNIY NITNBATAILLUINTEI19A1S JadedanInuindauss
NNSNAANIINITINEAT Nanasulaann1Tneashazn1sldUselesd nansznuannig
USENaUTNNEATNTIN

Evolution and importance of agriculture, suitable agricultural
production systems, plant production, organic agriculture, royal initiative agriculture,
environmental factors affecting agriculture production, agricultural by-products and

their user, the impact of the agricultural occupations.

5071001 mmﬂﬁaqﬂjmw 3(3-0-6)

Food for Health

JUNTIBANNDINIT ﬁagmqmmwLLaﬂ‘iﬂﬁLﬁﬂmﬂmmi Fudouuuasas
vudeuluomnsiifinadeaunm udnnmsuilnaemnsiielfilauning qudnvazvesewns
AugunIn NdndudiasueImis 01m583a avsuavayulng e msdnuUasiugnssy
201N91MTUAZAANLABUINT

Food hazard, health problems and food borne disease, effect of
impurities and food contaminants on human health, principles of food
consumption for good health, food hygiene for health, dietary supplements, organic
food, food and herbs, genetically modified food, food labeling and nutrition

labeling.
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SREIY JDWATAIBIUIYIIYIVN un-u-a)

5501001 wialulagludInuszaniu 3(3-0-6)
Technology in Daily Life

'
o w a

audunierfumaluladiiviunldludinuses i maluladiied
madenlunsléimalulad nmsldiaiesile 13esdng ndedldiing 4 maquasnuuaieile
waznIsreaNUI

Background on the technology used in everyday life, local
technology, alternative to use technology, using equipment, machinery, various

utensils and equipment maintenance.

. NUINFVILRNE
2.1 AN U

SHEIY YDUATANBEUIYITIEIVN U(n-U-a)

1551402  A1¥1B9NHUTINT 1 3(3-0-6)
Business English 1
Adidesdnwunneou; i
Annsldnwdanguesiia ienisindedeasludinusydfu nsdeans
yalnsdne senineesdng dnneu aelunaznisuendiinau nsdedudi uin s
lAs9as90IANTHaTAANYINNGIAARNY
Prerequisite: None.
Business English practice for daily contact, making on the phone,
communication between organizations hotels, inside and outside, ordering goods

and products, organize structuring as well as business specification words.
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SHEIY JDRATAIDIUIYTIYAIVN U(n-U-a)

1551403 AWIDINNWIIND 2 3(3-0-6)
Business English 2
JudidesAnuisnneu : 1551403 Mw18snqugsna 1
Annsldnunsinqugshaiinfetululanssiia msfusunes nistiaue
Gﬁayjawﬂﬂqiﬁ% FIBUUTEN N1IAAIN N1368589 1158A15UTEYN TUNNUAEIIBIIUNTT
Uszau
Prerequisite: 1551403 Business English 1.
Business English practice on globalization, financing and banking,
company presentation, business reporting, marketing, negotiating, agenda,

memorandum as well as reporting on a meeting.

3541101 N15LEUTIND 3(3-0-6)
Business Finance

=

ANFoIRNYININDY : 3521101 ANSURT 1

<
v o

wdnms Wmneuagmifdunsiy lnewumedauagisnisildlunng
AU NITIAATIERNANITAIUIU NITINUHUNINITEY NITAMUINYAAIYDUIUAY
FEYTLIAT N1TIANITRUNUNLUILY NTIANITIVAMU thderondeifionmsdndula ns
ﬁmmﬁunuawz%LLazizazm’ﬂummmL‘EuLLawmmqu Aunukazuleuteduluna n1s
TIULALLANAINT
Prerequisite: 3521101 Accounting 1

The principle goals and financial function, techniques and method
in the calculation, results of the calculation analysis, financial planning, the value
money according to time calculation, working capital management, the
investment budget, financial interest for decision, short and long term in the
money and capital market, cost and policy for dividend payment, integration and

termination business.
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SHEIY JDRATAIDIUIYTIYAIVN U(n-U-a)

3532102 N13N1HINTUALNYNANLTIND 3(3-0-6)
Taxation and Business Laws
Jdidesdnuaneu : il
mnuFluifeaiunBeins ndnmsvesndeinsmuuszanaiuginsine
MaenIW1ITNITHAaEUANNITAININNIFeINTUTTANANN 9 duldun adRuldyana
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Prerequisite: None.

General knowledge about taxation, the principle of taxation by the
Thai revenue processor, the method calculation, taxation, including personal
income tax, cooperate income tax, value added tax, specific business tax, revenue
stamp and other taxes on business, the general principle of law, relating to the
establishment, various business models, cooperation, partnership, according to the

civil code, commercial law, the legal, and contract labor relation.

3541101 RANNIIAAIN 3(3-0-6)

Principles of Marketing

UNUMLAZANAIAYURIN1TAaNTAT Ao d AN LAZLATYEAY WAL
YBIULIANUAANITNAIARINTIURALNTTANT 9 M19N15AATA ANINWINADUNNTIND
WIIHANAUNINEIALKAL INUTITUTENINUTLINA 5ﬂ19m3LLﬁ%WQﬁﬂiiﬂJﬂ’]i%@LL(ﬂ'awﬂaWﬂ
Hadeifiavinasonsimundiulszaunnisnatn nagnsdmivduyszauninain
nsuszgndwaluladadilnitranldlufianssunisnann

Roles and importance of marketing to social and economy,
development of marketing concept, operations and functions, business
environment, international and cultural, characteristics and purchasing behaviors of
each markets, factors to determinate of marketing mix, strategies for marketing mix,

applying for modern technology to marketing operations.
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SHEIY JDRATAIDIUIYTIYAIVN U(n-U-a)

3561101 DIANITHATNITIANIT 3(3-0-6)

Organization and Management

UTELN1NY0I09ANIT LLu’;ﬁquwﬁmﬂﬁmmﬁﬂﬂ’liﬁﬁﬁﬁmmmﬁ(ﬂmi
Faudmsmaunuiarnsdanndanagns nadalasaineesdnig medaniminensuywd
nsthuagnsmuaumieutsimguinadunisdansiussgndldlfiddunsiely
pafmsiilonsussg Inquszasduesesdmsmatianisdansasielyl

Types of organizations, management concepts and theories,
management functions from strategic planning and management, organization
structuring, to human resource management, directing and control, management
theory application to achieve goal of organization and modern management

techniques.

3564201 N15IANTTINALNS 3(3-0-6)

Strategic Management

LWIAANITINNULAENITUSIISIBNALNT ATUUANAIIYDINITIIUHY
Larn1sUIMeIaly esdusznauveInsNLEudnagnnisimuativing 189539
AEUIUNTT LAZINATANITININY ﬂﬂi’J’NUIEJ‘U’WEJﬁqiﬁQ Iﬂix‘iﬁ%’]ﬂﬁﬂ’]‘wLL’JﬂéIEJﬂJLL‘ViQﬂﬂi
wistu mMeeneianimundouianieluiagaiguen NAENETINVRITINA N13UsEIIIUNG
WAZNITANMIY

Concept of strategic planning and management, difference between
general management and strategic management, components of strategic
management from business goal-setting, process of strategic management, industry
structure analysis to competitive environment analysis, internal and external
environment analysis, other techniques to set business wholistic strategies,

evaluation and monitoring.

3591101 NANLATYFAENS 3(3-0-6)

Principles of Economics

WNAANIAATEANENS Usenaumeguasd quniu AnuEangy weRnssy
Auslaa nqudnisudn nisimuasialueain Selausesvd weuignistu uleuiy
N13ARY N1IANTENINUTLNALAENITHAIUILATEFAD

Economic concept, consist of demand, supply, elasticity, consumer
behavior, production theory, national income, monetary policy and fiscal policy,

international trade and development economy.
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2.2 Ay wanUIAu
SHa YN FBLATAIBEUIYITI8IUN U#-U-0)

3521101 n1sUYd 1 3(2-2-5)
Accounting 1
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Prerequisite: None.

Concept, theory, evolution and objectives of accounting. The benefit
of accounting information, conceptual framework for financial reporting, principle and
accounting method of double entry accounting. Make a note into the journal and
special journal and posts to the general ledger. To improve and close the account at
the end of period, preparation of trial balance and work sheet. The preparation of

financial reports of both service and merchandising Accounting terminology.

3521102 n1sUYY 2 3(2-2-5)

Accounting 2
giidosAnunnniou : 3521101 nsTad 1

mstadiRetussuuludfuazssuuiuandos N13euNgatiganlurn
su1ms MU Tienfusitu miﬂ'ﬁzmmmiﬂ'wLﬁamﬁaaé’mzqm 1SRRI EDLTIAY
MINTTAN 9 AITAIUIUTIANNUVIFUAIALNTD m@a&aﬁ%ﬁm nsUnydanaivnssy 15Uyl
Aeafumhenunmedsuaziansildliuamuaniils
Prerequisite: 3521101 Accounting 1.

This course is relevant to voucher system and petty cash, bank
reconciliation, note receivable, depreciation, mathematic of Inventory, value added
tax (VAT), Industry Accounting, The accounting of government agencies and
nonprofit.
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SHa YN FBLATAIBEUIYITI8IUN U#-U-0)

3542105 noAnITURUILNA 3(3-0-6)

Consumers Behavior

ANNYINY vdnmsuazuwAMAEIiUNgAnssuguslaa Yadedifiaviwasie
nsvurunsdindulateuarldudnfet siundvinavesdinsyaunismaiadenginssu
AUsLaA AnuddgvensAnwIngAnssugusiaa wuamelunsiwsginginssugusian
ilenaununagnnisnainegaiiusyansnm

Definition, principles and concepts of consumer behavior, factors
influencing for decision to purchase and use the product, influence of the
marketing mix to consumer behavior, the importance of the study of consumer
behavior, the analysis of consumer behavior in order to plan marketing strategies

effectively.

3542202 ﬂ']'i?ilaﬁ’liﬂ’]’iﬁaﬂﬂLLUUUu’imﬂﬂ'li 3(2-2-5)

Integrated Marketing Communication (IMC)

Ay auddydedefiisvinadenisanuny fenisinduladen
\Whvunelun1sdeansnisnainuuuysinnig Ansginnudeanisiauaivesguilan
Aldirenuefiagldfuainnislddoussiandns 4 mamageuuaziadszdniam nns
‘U%IU‘UEﬂ%EJLLaS“U"I’Jﬁ’ﬁ mimqLLmuimiqﬁmiﬁammuuyim’]mi

Definition, significance and factor for planning, decision marketing,
integrated marketing communications, customer needed analysis, attitude, cost
value, a variety of media, testing and efficiency measurement, media improvement

and news, promotion planning, integrated marketing communication.

3542405 ﬂ']’ifﬂuﬂﬂ"liﬂ’]'i“ll’]ﬂ 3(3-0-6)
Sale Management
UNUIMNANUTURAYBUTDUIAITUYDIRUTITNUIBIUVIEY N1TIATURUY

ANAIAYTDIDIANITHIBYTY ﬂ?iU%MWﬁﬂ?ﬂQﬂﬂﬁiuﬁﬁuﬁLﬁEJ’Jf'Q]JUﬂ’]?U’lEJ NSATUANAITYN

IQWﬁﬂQWUﬂ"IU ﬂ'ﬁ’JNLLNUﬁLﬁﬁJ’JﬁUﬂ’]ﬁﬂS ﬂ’]ﬁWEﬂﬂiﬂjﬂﬂﬂJ’IﬁJ maﬁmumiméﬁwﬂizmm

N13V1Y  DIUILVNNT1IVY ﬂaqm‘mima LAZNISUTZLUNAIUYDINTNIIUVY
Roles and responsibilities, the scope of the executive agency sales,

format, the importance of the sales organization, personnel management, sales,

control in sales incentives, planning on selling, sales forecasting, the quotas sales

budsget, territory sales, strategy sales staff evaluation.
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SHEIY FBWALTAIBTUIYTIYIYN un-U-a)

3542503 nsnaadiannsaiing 3(2-2-5)

Electronic Marketing

wENNSUUIAARIS 9 eatunisndivdiiud edidnnsefindnuaietie
mMadeulestoya Tinswisunuunmsmdvddidnnsednd 3nslavannisdauaiunisuie
nsthunUszgndltlugsia viednsanuagainlunisuszneussirudedidnvsednd
wdnnsiesginginssuvesuslnelunisindulatodudrindesidnnsefing

The various concepts related to electronic commerce, network links,
analysis of electronic commerce, method of advertising, promotions, business
application or facilitate business through electronic principle analysis of consumer

behavior in purchasing through electronic media.

3545209 ITUUEATEAUNANINNITNAN 3(2-2-5)

Marketing Information System

UNun ﬂ’J’]ﬂJE’?’]ﬁiysﬂﬂﬂﬂ"li%ﬂﬂ’]iﬁ%‘U‘Uﬁ’ﬁﬁumﬂ‘W’Nﬂ’]i(ﬂa’]ﬂ Jseinn
Lméaﬁmmmmiaummé’ﬂmmazﬁ’suﬂszﬂawamwﬁayjawNmimm@é’uﬁﬁaué’mﬁuﬁ‘
sosruuMITndiming msmuaunely nsruIuMIaissTUUaTaUmA Llilan1T AT e
N13AndulakarNIsAIUANNIINAIN

Roles, importance for marketing information system, types,
information sources, principles and elements for marketing information cycle that is

the partnership for supply for supply, to analyze, determine and marketing control.

3543107 mmmmﬁaqmuuazﬁmﬁu 3(2-2-5)

Community and Local Marketing

ANUNNE JULUY 1AT9E319N153ATI8ALeN1EN19N15981R N1TIUSE Y
na1A NOAnsTNTRUeUITnA MINsIKLNALNSIINITIAaN Usgnaudienandus s1a1
nMsdndimine uagnsdaalunisnann Anvuruviosduluanmiagiu Yoy uuamisnns
uilvdirmdumsiannlueuan Anvinsdfogisnaniusiuyuusionu

Definitions, structural model, marketing, opportunities analysis,
market segmentation, consumer behavior, marketing strategy planning products,
price, distribution and promotion, the current local communities, case studies of

products in the local community.
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SHEIY FBWALTAIBTUIYTIYIYN un-U-a)

3543306 NNSNAILINITOBNWUUNARA UIHAZUINS 3(2-2-5)
Products Design and Services Development
UNUIM ANUEIATY UTEinnuean1seentuuussIiudiazdieanin weile
N15eeNkUULTTYMkardieaaIn duAuazusnig mmg’muazﬂaimﬁawawﬂwmuﬁ
Aentes mahAavzuazmaluladsualionuszgndldlunmsiauinisooniuuussafo
The role, importance and type of packaging and labels, the packaging
and labels techniques, goods and services, standards and regulations of the relevant
authorities, art and contemporary technology application in the development

packaging design.

3543308 ﬂ']'iaLﬂ’iﬂ%ﬁLLﬁ%ﬂ’]’i%ﬂﬁﬂLLN‘uﬂ’l’iﬁla"lﬂ 3(2-2-5)

Marketing Analysis and Planning

EULL‘UUT@QLLN‘HﬂWi(ﬂa’Hﬂ nsnruaLtvLng mﬁlmwﬁamwuma"aumq
5573 N15ATIENAAIN gnAALdady N1suUsdIuRaIn Asidenaatadivuie nagns
N3R89 N15IALATUIELIUNE ﬂ'ﬁ‘lj'nﬁuaLLU’JaGﬂ‘Uﬂ’]iGﬁLﬁu\i’]u@jWUﬂ’]i@ﬁﬂﬂ N1ILAUD
WHUNITAAI0 (TN IS URNUEITR)

The format of the marketing plan, target, business environment
competitive market analysis, customer, segmentation, target market selection,
marketing Strategy, measurement and evaluation, presentation of marketing

concepts (Made the whole of the business plan).

3543407 n1sdan1suasidauniunaznisianisladafing 3(3-0-6)

Supply Chain and Logistics Management

ANUVINY ANEIARY NSEUIUNITlUNTUTIMIIY U IUNNTIRdeRnn
gsnasuMIUisUaten anudAgyvasnsivaliswreslayanisinds nmslvaieuesiu
Suanfulsglomiienisaiennulsiuievlunmsudedu msuinisgnAuaznisifiugaa
Tfugsia

Definitions, important and process of supply chain management,
shipments from origin to destination, the importance of the flow of information
delivery, circulation of money, beneficial to create a competitive advantage,

customer service and value added to the business.
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SHEIY FBWALTAIBTUIYTIYIYN un-U-a)

3543502 wAlANITULEUD 3(2-2-5)
Presentation Techniques
wiatla 38013 Mswseudnuyadnain Msldaivelunisdiaue n1sly
poufiumesiudeiaus Bnslilusunsudsaguiiiomsiiaussusunsaas
Techniques, method, preparation personality, phycology for
presenting, computer presentation, program in computer for marketing
presentations.

3543601 NMSWEINTalEanUY 3(3-0-6)

Sale Forecasting

NSEUIUNINYINTAL UAIANITAAIALALNITUIY NITIATIENANTIE
\Aswgia Jadvanmuindeniisviswasiegina wiadiauasadosdiofldlunisnensaisssdy
wazszaremnaiilafauualtivessisluannzuesnisiasundas

Forecasting process, marketing demand and supply, economic
analysis, factors influencing the business environment, technic and tools for short and

long terns forecasting, change business trends understanding.

3544103 N13AAINILTNINNUTENA 3(3-0-6)

International Marketing

WaNNIS LLU’Jﬂ’J’]ﬂJﬁﬂa%ﬂﬁiﬁ’]L‘IQJUﬂWiLﬁIEJ’JﬁUﬂ’ﬁgﬂ%@lfﬁ’mﬂ ANSEIODNNIS
amuiu&i’mﬂizl,wzi UTetAnU0IN1InaInsEnI1lseina ﬂaqwﬁ‘mmmzmwﬂizmvai 19
'3meﬁ|,l,a3miLLf’Tléu{JagmLﬁ'mf‘ﬁ"umwmma”amﬁﬁwaﬁamsﬁwLﬁumumﬂmsmmmwiw
Useine

Principles, concepts and procedures in order, export, investment,
international marketing in type, international marketing strategy, analysis and

troubleshoot about environment that effect to the international market implement.
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SHEIY FBWALTAIBTUIYTIYIYN un-U-a)

3544901 ATAUNUINITAANA 3(2-2-5)

Seminar in Marketing

Aas1en Jymmnaniseanalugsiadseinneng o Jadusina q fivlsiszay
arudSadennudumarlunssiunudiunisnan Aanssululsanauazanassmai
Wandndugsalutsemalne mainnuimesnunsnaiainiesest ieudtyminis
AMTULLUAINTTUNAIUNITHAIN

Marketing diagnostics, marketing problems in types, factor for success
or failure, activities in the country and abroad who come to do business in Thailand,
knowledge of market application analysis solving the problems focused on marketing

activities.

3544902 N13398UN1IMATN 3(2-2-5)

Marketing Research

‘U'Vl‘U1‘1/1mmﬁwﬁm%amﬁ%’amamﬁﬁGiaqiﬁ% I5EIVTIUVDIIYITN
Msmatn MIeenuUUNTITe sedouitite wsesdleildlunside msUsvananadeyade
adAUsEeNd NMITLARIARINNIN KAENITIATIIIBNUITY

The roles and importance of market research to the business, the
professional marketing ethics, research design, research method, tools, statistical

data processing, market research case and research report.
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2.3 Jyantasn
SHa YN YBWATAIBIUIYIIEIUN U#-U-a)

3524301 Mty iienisdanis 3(3-0-6)

Management Accounting
Fdidesfinwuneu : 3521102 MUy 2

Rerfunsiamnuazilesziteyanianstyd et luldlunsnsusunis
muax uagnsdndulalaednuiisadunistyddunusy weznstydduuiuis ms
Basgduius sty Ysanamls nslessiiurunn® uwasdedndnvelaya
13 9 MsTAnauUsEIIa SULARINISIURBLLUAIMNNNSRY WasUnTTLARUEAR
Prerequisite: 3521101 Accounting 2

This course is relevant to development and analysis data accounting
for planning and controlling, decision, studying a total cost, variable cost, analysis
relation between cost volume, profit, tax cost analysis, limited data, budgeting,

statement of change in financial position and cash flow statement.

3541302 n1sAnade T 3(3-0-6)

Modern Trade

AITUNANY Ui%LﬂVIﬂ’ﬁﬁ’]UaﬂLLUUﬁ%LaMLLﬁ%ﬂ?‘iﬁ?ﬂaﬂﬁﬂﬂi‘ﬁij AUNAUN
NInaInYeIsuAUanatslng nTsuIuNISIANISTUNAIBIY N1TUSMTAUAIAIARY N1T1
enisadelml wisulyd widvddiannsedind nanszmuaingsnadudndueid unum
Y9asFUIRdan1sAUANIny

The definition, traditional trade and modern trade type, the marketing
mix of modern shops, the supply chain management, inventory management,
application of modern technology, e-commerce franchise, impact of multinational

retailers, role of government in the retail Thailand.
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SHEIY JDWATAIDIUIYITIYAVN Un-U-a)

3542106 nMInaaLen1siaianazuInIg 3(3-0-6)
Service and Tourism Marketing
AUNNIEALEIFYTRINITAAIABTIBIRATNITUSANT YTy

mimmmviauﬁm %Lﬂi?%‘iﬁa.ﬂ’}‘wLL’Jﬂél’e]iJ‘Vl’]ﬂﬂ?iﬁaﬂﬂ%@\iﬁqiﬁﬂ'ﬁ’ENL‘ﬁEJ’J ASLUSEIUARIA NS

fvuanaadvinsuazngAnssuvesinvieaiien nagnénsnatndmiugsiavieadisiuas
g5RIUIMsAeITes mahusvgiasugianefissnyszgndlifunisvieaiiorssianeng

7 ngrneiiEiuMvieuiley unumanasguagsIaUINITinason1 el
Definition and the importance of services and tourism market, type of

tourism market, the market environment analysis, market segmentation, market target

selection and the behavior of tourists, marketing strategies for tourism and business-
related services, sufficient economy application for tourism, tourism laws, the role of

government and business services, which affect tourism.

3542201 NS laBILATNTELEI NNV 3(3-0-6)
Advertising and Sales Promotion
ﬂ??ﬂﬁ?ﬁ@%@ﬂﬂ?ﬁi@l‘t}ﬂﬂLLaSﬂ’]iﬁlﬁLﬁ%NﬂﬁisU’]EJ UNUINVBINITAAA ANEN

NANTIUVRINGULTIMUNY MITAIMUALKUIIY NAENTNITVINLABUILAZNTALETUNITVIEY N3

susIAas9asIA MssRuiItunsldde nsdmuninguszasd suUseum Ang

Usgiliuna fivihisuiinyeu npyanetfevesiumslawanuazmsdaaiunisue
The importance of advertising and promotion, marketing role, behavior

of target group, the plans, strategies for advertising and promotional purposes,

creative campaign, planning on using media, purpose, budget, evaluation, laws related

to advertising and promotion.

3542204 N15HRE15ASIAUAN 3(2-2-5)
Brand Communication
WIAANEINUNITATIATIAUAY SRanualng AU N1TIATIBYINGULSUANT

Y
Y ANy

mMsafsamdiusseninguilaafunsdudn nszuiunsaimsaudiiielniuidn
091 uazAnfsensidui nsliiaiesslonisdeansnismarsludeysans

The concept of branding, brand identity, audience analysis, consumers
and brands relationships, brand recognition and brand loyalty, integration of

marketing communication tools application.
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SREIY JDWATAIDIUIYTIYAIVN Un-U-a)

3542406 N1SARIANIIAT 3(3-0-6)

Direct Marketing

wENN1S WUIRAREITUARIANIINS NBUIUNTT Naﬂiwumﬁﬂmﬁﬂaqwﬁ‘
LLazq%ﬁﬁﬁiumiﬁﬂLﬁumi AaoAIUUYMILAZ LUILA LA URAIANIR TS

The principles and concepts of direct marketing, procedures, the
impact of management strategies and tactics in action, the problems and solutions for

direct marketing.

3543104 N1NAIAUING 3(3-0-6)

Services Marketing

A3ITNNRUNY mmﬁﬂﬁ@mmmsmmm%ms UILLANUINITAAINUINIT NS
AATERADTUNTAILAZANINLIAADUVDINAIAUINITUTELANAN 9] NITINWHY NITAINUA
NayNsNIINITNAINFIMTUARIAUTNIT AnwIuazdAsenldynIn1an1snaInvesgsnauinig
Lﬁ@ﬁWMUWLLU’JWNLLm‘U

The definition, the importance of marketing services, the type of
marketing services, analyzing the situation and market environment offers various
planning strategies for marketing services market, study and analysis of the business

services market’s problem to determine the solution.

3543109 mMInaaiederuuazduandas 3(2-2-5)
Social and Environment Marketing
LLmﬁﬂU'%JmpmﬁmmﬂﬁajﬂL‘ﬁum‘imamLﬁaﬁﬂﬂuLLazaaLLaﬂﬁau N179REIU

U5aun1en1snaIniion 159 19aUNISAR9 ﬂ?ﬁauﬁ’lﬂaﬂﬁguﬁﬂﬂLLazaﬂ’W‘uﬂizﬂa‘Uﬂ’]i

ARTIEAHANTENUTILAAIINANMUIAZBUNIGITUYIALALNIGIAD NITAMUANAGNINNS

msnan wuanestlalagldindosdionienisnain asse1ussaveatinnIsnatn wazAanssy

ANUTURAYOUMDEIAL
Marketing concepts and philosophies, marketing for society and

environment, arrangement of marketing mix for marketing planning, awareness

corresponding of consumers and business, analyzing the effect caused by natural and
business environment, marketing strategy, guideline for modifying by using marketing

tools, ethics of marketers and corporate social responsibility activities.
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SHEIY JDWATAIDIUIYITIYAVN Un-U-a)

3543201 N133ANTIgNANENNLS 3(3-0-6)
Consumer Relation Management
AUNINBVBINITTANITYNAIFUNUS WaluIN15A13TAN15gNAFUNUS

FnguszasAlunisuimsanuduiug nszuiunsdnnisgniduiug indesilelunisdanis

Anudutusgndn mafinnnsviiidegndn F8nnsutsngugnimsiiinanuiianelavesgnii

msafsmnudndlunsidui Bnsliteyavesgniniiouselomilunisuimsaussig
The definition of customer relationship management, development,

purposes, tools, research techniques for customers, increasing customer satisfaction,
creating customers grouping, brand loyalty, customer data application in order to

manage different aspects.

3543301 N133ANIINITARIN 3(3-0-6)

Marketing Management

Anwimnuvae AudRgvessinnisnsnain unummthiivesiuins
AINAIA NTLUIUAITIANITAITAANN A1TIATIEHANINLIARBUNITAAA anmmﬁuﬁm
38‘1.1‘1_1“5’9]3,36‘1/1’1\‘1ﬂ'13(§]a’1@ NTIALAZNITNYINTAINAIN NITAIMUAAINLTIRLNY A1TITUNUATT
Janswdnsiag 1 nMsdadmung waznsdauaiumsnanaiiedluldiugsianing o

Definitions, Meaning of marketing management, the role of marketing
executives, marketing management analysis of the market , environment consumer
behavior, market information systems, measuring and forecasting market planning,
product management, pricing and distribution and marketing support to apply to

various businesses.

3543305 N15IANINITUNNNITAAA 3(2-2-5)

Event Marketing

Nu 35013 FULUUNITIANINTIUNNAITAAN nsas1ensELaAIuaula
vosffuslnaduduazuins nasndunagndnisidenialesiienisinianssunisnisnaiad
winzay lulsazan1unsainen1Inana

Theoretical, models of marketing activities, creating the attraction of
the customers, and also strategy to select the right marketing activities tool, in each

of market situation.
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SHEIY JDWATAIDIUIYITIYAVN Un-U-a)

3543501 Tsunsudniaguuaznsuszandldaumanisnana 3(2-2-5)
Software Package and Application for Marketing
nsnukarsEuLgIulayaludinanumesnunsnan nsingiudeyalag

TdlUsunsuuaznisiilsunsudnsaguanldlunisdnnisdiunisnaindnlud® vannisly

Tusunsududaguiidesldlutiagtu ssuugudeyadidnnseiing in3ethe szuvildidenleddu

pafmsgsRafieUszgndlinunsnain
Operating systems and database in marketing office, database

programing and application for automatic marketing management, principles of
current programing, electronic database system, network, business organizations link

for applying in marketing.

3544601 N15ATIZATIIUINIUNNITNAIN 3(3-0-6)
Quantitative Analysis for Marketing
A1TRANN FAINLINRBUNIINITAAR sz‘uu%gasﬂnmimamsmmm AU
ey nguinisiadula nsdatedudn naudn wndnd WaunsuBady wadanises
1A ANSVURILALTBININNITIAT 1LY ":J%%NLWééﬂ“’g ASUBURLNENULALNTNEINTE
Marketing, marketing environment, marketing information system,
probability, decision making theory, purchasing goods, manufacturing, matric, linear
programming, technical pricing, transportation and distribution channels, simplex

system, assiscnments and forecast.

3544904 aorun1saliagiunnenisnann 3(2-2-5)
Current Issues in Marketing
Fdernamunisraiaiiaulaluiagtu ielinsey e5uty Usuidiu

AABAIUAINAZIL IABUTEENAAIILINNATUNITAAIALAZNSANIALAT
Topics of interest in nowadays marketing, explanation, analysis

evaluation to predictions, the application of marketing knowledge in marketing and

research.

89



ume. 2

SHEIY JDWATAIDIUIYITIYAVN Un-U-a)

3544905 N13MA1NANAD 3(2-2-5)
Dummy Marketing
HAUKAULazUsEIaNANguRN9N1Tea1aNTltlun1sAELILNINIIAATR

1009 TasnsdnssuTnsianiegsiasans uarldmnudanngquidunanainilédng

Tuusgendlunisdaniswaganiiuay
Combined and processing marketing theory to used in the market

simulation, the establishment of business model, and knowledge of marketing theory,

applied to the study of management and operations.

3601102 wAlUlaga1TaUINANINGIND 3(2-2-5)
Information Technology in Business
Fdidasfinwnnou : lad
wialulagarsaume TTUIN15703ANNINeS 83AUTENOUTDIABLNIADS
Fugsauasuazeonsnag fugussuuiniedisaeuiinned maluladarsaumeadulu
93595 MsldauszuuUFUansaldludagdu msldnudunedidn msldanulusunsu
dtinausalula
Prerequisite: None.
Information technology, evolution of computer, computer hardware,
computer software, basic computer network, modern information technology,
computer ethics, the operating system currently in usage, internet usage, office

automatic usage.
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3544801 N15H3BURNUITAUNITAIIVIINNIINITNAA 2(90)
Preparation for Professional Experience in
Marketing
eFniidsfnunen : il
n1smIsuAUNTauvedissunaulnUsraun1salindnlusiunissus
anwazkarlon1areINITUTENoUeTN MswwIeulilingg vinve LlanaAR k3939le wae
AudnwazvnzauiuinInmsnunsnain Tnensvinluaniunisainioguiuusing 4 89
Aerdasiunadunsaain
Prerequisite: None.

To prepare the students prior professional experiences in the field of
knowledge. The quality and opportunity of occupation, to development students’
knowledge, skills, attitudes, motivations and characteristic appropriate to the
professional experience in marketing. By acts or situations which involve various forms

of marketing.

3544802 nsEnUszaun1salivndnnianisnan 5(450)
Professional Experience in Marketing
sedvniidesaeunuIntew : 3503801 NswsssfnUszaunisalividn
JatnfnuladnUszaun1salivInaIun1snantuniiguuessy nislenvu
8l N13AUANTEID1913ER TN Tastiarmdianianguiuasnau AT U
nsfnululFlunsiinuszaunisaiivdn delidlafsnsuszendldanuluaniuiiauay
A01UN1I5AIATY ﬁgQ5aawuﬁﬂﬂﬁuagjﬁ’ummmmzam %’@Wﬁmsﬂgmﬁmmﬁmﬁuawam%amaq
nsiinUszaunisal wardaliinisteduime Weedusedymussnisilnuszaunisaifiintu
waztausnumanilutymlidnsagardlumed
Prerequisite: 3503801 Preparation for Professional Experience in Marketing
Internship marketing business in official government, State Enterprises
and Private business, under control the advisor, apply theoretical selection and practical
select in real situation. The job training is appropriate. An orientation about the details
of coaching experience. And held the post training to discuss the issue of training on and

propose ways to resolve them with good success.
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SREIY JDRATAIDIUIYTIYAIVN Un-U-a)

3503801 nssENaRnaAnEN 1(45)

Preparation to Cooperative Education
Medndidesfnuanmou : Tl

wENNITRUIARLaz ST IanAARNY nszuIunsLazsuidsudevefud
Aeadestuaniiafinu wadanisatasmuuaraudunval mnudiugnlunsufifou e
UlURR LI KEIN1INT5INTILATING N1997891URANTSUHURIIY 11540 BUTI891Y
Tassmsthiaueranulasinis lidesndn 30 42l
Prerequisite: None.

The concept, Philosophy, procedure and regulations relating to
cooperative education. Training about career technical, interview and the basic
knowledge in practice in order to develop themselves. Guide for the prepare of
project reporting performance, report writing and presentation the project at lease 30

hours.

3503802 aunafnen 6(540)

Cooperative Education
sedviidesaeuruannen : 35038031 NsiwSENANAFnY

nsinUfdRatadunat Tnsazdesdsrezinarjofadenudidivualy
MIBNUIIYNTT 0IANTTTIAMANTENUILUBN VUL TTUY TeuTUsEaunITalaInng
‘LJﬁ‘ﬁ’amuuazﬁ@mmwmqmuﬁwmsmuaﬁﬂ DIANTSFIAUAIVTONUIBNULBNYUABINITUIN
fian lnodnlitinsuguimanounsujiRnuaie fmusauauifivesindnw fnsimelae
9191387UTNw wardinistaduAnafureasoaveantsufiRnuirneuwnuvioaiafinng
A 9 auAusudulndnAne)

Prerequisite: 35038031 Preparation to Cooperative Education.

Practice in full time, which requires the full duration of the actual
operation, as determined by the government. Organizations, enterprises or private.
Learn for the experience, quality and standards, the agency determined. Provide an
orientation before the actual work. Supervision by a supervisor. And the Post-Training
on the details of the operation. And compensation or welfare are served to students

as needed.
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1551402 A1TINQEIINI 1 3(3-0-6) | 1551402 AE1TINQEIINI 1 3(3-0-6) | - USuusednetug

Business English 1

Arudiugiunessia Taewiuiingnisdoans
seWineeaAns Anvilazduaunagsianldluanunisaivieasdngd
wansneiu dnvilanzesdng nsldmwilugenunsalsing o sauss
Anwenansmnegsng

Business English 1
FdidesFnunnnew: Ll

Annsldnmdanguysia iensinsedoaslu
FInUszdriu msFoansmelnsdnd szuingesns ddneu meluway
MeuendTnY MMISEUAT nandet TassassesdnsuazAdnying
PERRIPYGE
Prerequisite: None.

Business English practice for daily contact, making
on the phone, communication between organizations hotels,
inside and outside, ordering goods and products, organize

structuring as well as business specification words.

g3 UNeEIY Liie L
Wiy
fumgnsallagou
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1552403 A1TINQEIINI 2 3(3-0-6)
Business English 2

JudideaFousinuinnon : 1551402 Mwidangugsia 1
mslinmlussuiinistu Tneunsldnieily

nswanuasumsgsiaranglulsemauazsewheuszng lu

anunsaifivannmane Wy msthiduazmsdsesn nsuudsdudn

N5U MIsWIANT NSTsauH

1551403 AWITINQUIINI 2 3(3-0-6)
Business English 2
JofiFesfnunnno : 1551403 nwdangugsia 1
Annslinmnsnqugsiaiintrsiululangsia nsdu
5UIANT NMFUNAUD TYan9gINT 18UUTEN NMIAAIN 11598709
NIEMIUTEYY TuUnkaLII8aUNITUTEYN
Prerequisite: 1551403 Business English 1.
Business English practice on globalization,
financing and banking, company presentation, business reporting,
marketing, negotiating, agenda, memorandum as well as reporting

on a meeting.

- YSuuserneduneg
eIV EI Lo
omseAvmngay
fumansaitagiu
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3521101 nsUd 1 3(3-0-6) - YSusegdvnannngy
Accounting 1 Fwunulveglungu
anwy ANUMINY TRQUIEaIRveINSUYT wiun Ty nenveAu
nsUn¥ AnudAguarnsldUsyleovivesdeyanianisdayd -
vanmsuagisnsiuiintaTluayeneiuiily aunseiuane
UnyBuenusean NMsusuusesensdad n1sUadayd n15dni
N3¥AWYIINIT SUMAad sumlsuavu sunavesianisliusnis
Aansviedud
3521102 n13UYa 2 3(2-2-5) - YSusedvnannngs
Accounting 2 wunulveglungu
didosAnununneu : 3521101 nsvnyd 1 Fnentany

nstyBAefuiuanges mavheufigativeniiu
Fnswians nsdad fidu miﬂs:mmmiﬂ'wLﬁ'awﬁmé’a%qm
MsAnMALABNTIALUUAN q NMsAMTIAYUYesAundily
szuuMstuiinUadduaaurasUaisne uagszuunsUiuiindyd
duinadeuuusioilesszutluddninenmstrdenamnssu
ey msta@idsatuinmshiuanondils
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3531101 QYEISILERR 3(3-0-6)
Business Finance
iideafinwanney : 3521101 n1stayd 1
wdnms Wmsneuazuthiisnunisdu Tnewdu
wadauazisnsildlunsiiwin Msleseinansawn n1s
MUHUNNITRY MIAUINYAAITBIIUAINTZEZIIAT N1TIANTT
Suyumuiou nsdanissvammu tademenideilentsdadula
msé‘f@mLﬁuﬂquizazéy’ul,l,amazmﬂumamﬁuu@mmmu AUy
wazulouretuduna N135IMLaENISEaNAaNIg

3531101  M158UTIN 3(3-0-6)

Business Finance
Ffidesdnwmnden : 3521101 sty 1

wdns Wnewagyifidunisdu lnedumaia
wag3snsAlunsfuIns MTIATIEINANIAILIN NNSIUHLTNG
MU NMIALIMYAAYBIRUANNTEELIAN NMTIANTTRUNY
vudeu nsdanissuasu Jafeaenideifientsdadula msdam
L'Euiquizazﬁguua33383Enﬂumm@ﬁul,l,azmmmu ﬁuvguuasu‘lama
Rulura N1559UkaENISENAINTT
Prerequisite: 3521101 Accounting 1

The principle goals and financial function,
techniques and method in the calculation, results of the
calculation analysis, financial planning, the value money
according to time calculation, working capital management,
the investment budget, financial interest for decision, short
and long term in the money and capital market, cost and
policy for dividend payment, integration and termination

business.

- ASLAY
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3532204 N13N1HINITUALNVNETINT 3(3-0-6)
Taxation and Business Laws
auihlueafun@eins vénmsvendens

aumdnUszanasuginslve aaenaudisnisuagrannsAuIN

MEeInsUszaneing o suldun MRulduraasssu Eduld

TFuana MByarii Mgsialews onsuanuduaznSaui

Aenfussia rremaudnundadnngraneiilufiieatumsiads

ganaguuUsng 9 enfiviu usEmann sieviudau 1udu wavwdn

NVENEMNUsEIANgVENeWNIINaYE e IR s Sy ey

WIIUFNWUS

3532204 N13A1HINTUALNVNETINT 3(3-0-6)

Taxation and Business Laws

Anriides@nunannen : luid

awhluieafundeins vénmsvesnidens
AUUT285¥YINTINY AADAIUTNITNITUALMENNIIAININAEEINS
Uszeameng 9 suldun n8Rulayarasssua eRulatiuana
AByariin MBssialan ensuanuduaznSuiifeiugsia
paenauAnIRinngrelURiRefunsdafegaiaguuuusa
i usEmdnda viheviudn Wudu wasndnngrnemulszaig
NOVUNBLININNYE 3198 TANTIU FYyIuaN)MUNEUIIUTUNUS
Prerequisite: None.

General knowledge about taxation, the principle
of taxation by the Thai revenue processor, the method
calculation, taxation, including personal income tax, cooperate
income tax, value added tax, specific business tax, revenue
stamp and other taxes on business, the general principle of law,
relating to the establishment, various business models,
cooperation, partnership, according to the civil code,

commercial law, the legal, and contract labor relation.

- ASLAY
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3541101 NaNNIAAIA 3(3-0-6) | 3541101  WANN1IAATA 3(3-0-6) | - USuusarnedune
Principles of Marketing Principles of Marketing sredv e o
ANWIAIUNRLNE LUIAALAZAUEIARVD WU RaEANNEATRInRaITiddediny uag ilemvessgin
N398R ANMNKIATOUNNNITARA TEUUTOYANITAAIN N1 \Aiswgha WansvesuwInIAnMsIaARansTLLAE TR 4 wingauiuvgn1sal
VINTIAIN ANTNLINRBUNINGIAY UTINSNFUNITIAULAE Taqdu

wlsdunseaauaznisiienaaiaving weRAnssuEuslaa
druuszaun1snan FaUsznousierdnsng s1a1 N159R
e Laznsdaasunisnann aaenaunisusululalunns
ANluGsNa

TAUFTIUTENINUTENA a"ﬂwzuzl,l,azwqaﬂﬁm’ﬁ%yaLwiazmam Uay
fisavsnasion st musdLUsEaIMINIRaIn nagnddmiudan
Uszaun1snann nisussendmalulagadelsidnunldlufanssy
N139RAA

Roles and importance of marketing to social and
economy, development of marketing concept, operations and
functions, business environment, international and cultural,
characteristics and purchasing behaviors of each markets, factors
to determinate of marketing mix, strategies for marketing mix,

applying for modern technology to marketing operations.
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3543101  N1FIANIINITAATA 3(3-0-6) | 3543301 N139AN1IN1AAIA 3(3-0-6) | - Wasusiain oy
Marketing Management Marketing Management IPAIFUAINEINIEY
ANIAINNLNE AMUFIAYUDINITIANIT AN1ANNLNEY AMUFIAYUBINITINNITNITHAN 4033763 ielef
M3MAA UNUMTTHAvesEuImMINITIan NsEUIuNTIANS N e sEuIInsnatn nszUILNTTANNINITRATIN wigauiunIseu
N1SAA1A NTIATIERANTNLINGOUNITAAIN NOANTTUUTLAA NTATIRENINLINADUNTAAIN NOANTTURUSINA Svuudeyanis | Ao

SEUUTRLan1INITAaIA MITIALEENITHEINTAINAIA N1FANYUA
AU ASINEUNITIANITHARAUI 5IAT N1TINTNNUNEY
waznsdaasunsnaaiienlUlgiugsiasing 1

N1IRAR ﬂ’ﬁ’?ﬂLLﬁzﬂ’ﬁWU’]ﬂiﬂjmaﬁﬂ AsIRUAAL U NNY
NITINUNUNITIANITHANSUI 517 NMFIRTINUY LaznITasLEs)
msmanauitethluldugshasig o

Definitions, Meaning of marketing management,
the role of marketing executives, marketing management
analysis of the market , environment consumer behavior, market
information systems, measuring and forecasting market planning,
product management, pricing and distribution and marketing

support to apply to various businesses.
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3561101  29ANITHAZNITIANTT 3(3-0-6) | 3561101 2IANITUATNITIANTT 3(3-0-6) | - USuuseredune
Organization and Management Organization and Management sredv e el
dnwairlassainavesesdinisgsiemly msnaunu UTENNUDIDIANT WIAANOWHNAUNNTIANTS ovnuessein
N15AAEILY 'vié’ﬂmm«m‘uazLLmﬁmwﬁmsluﬂﬁ%’m%’ﬁmﬁmiﬁjﬁ% Mﬁwﬁmaqmﬁmmsﬁu’dLwimmaLLmuLLaxﬂ’lsf{Tﬁm’lﬂ%maqwﬁ’ n1390 Wingauiuwmnn1sal
dnwaurUssinnvesnsUseneugsia ndnnmsuimaweswiniiddy | Tassadeeadnig msdameninensuyed msthuagmsmuaamion | Jagi

Yae8UIIMINN 9 A1 Tukin15194NU NMSTRADIINIY NSAS
M3 NM3gslauihenu nsauauufiRaeg o ussqudmane
wazuleungingll

sahmnuiniunsdanisnUssgndllidrtunisiauluesdng
Wiensussginguizasduesadnisimaiianisdanisasilvl
Types of organizations, management concepts
and theories, management functions from strategic planning and
management, organization structuring, to human resource
management, directing and control, management theory
application to achieve goal of organization and modern

management techniques.
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3564201 N3N BINAYNS 3(3-0-6)
Strategic Management
WWIRANITIUNULAZNITUTSITINAYNS

AYILANANITBINTNUHLLAENTUSISTILY BedUsEnauves

N3 UNLLTINAENSNS MU MINEYBIgINT NTEUIUNTT Uay

WIATANTITINMNY N9 UIETIND 1ATIATNENINLINA DY

nsudedu madiemedanimwndon saneluiasmeusn nagns

FIUVR5INY MIUTTLURALAZNNTAAANY

3564201 N153AN1SLBINAEYNS 3(3-0-6)
Strategic Management
WUIAANITVIUNULAZNTUTISBNAYNG A

LANANIYDINTINURUKAENNTUSITY D9AUSENBUTBINTITIINUNY

Fanagnsn1sivuamunevedgsna NssuIung uasinalla

N3 N15919UL8UI8TIND TATIAT AN TNLINTOULMINTUUSTY

nslesgianmwndeumeluuaraneuen nagNsTINYRIFIAT

NUTEHUNARAENITAAN Y

Concept of strategic planning and management,
difference between general management and strategic
management, components of strategic management from
business goal-setting, process of strategic management, industry
structure analysis to competitive environment analysis, internal
and external environment analysis, other techniques to set

business wholistic strategies, evaluation and monitoring.

- ASLAY

3563117 3YFITUNNGINILALAIY 3(3-0-6)

Fuiavaudadeaw

Business Ethics and Social

Responsibility

AnunfaunAniiunvestdusssy muvdnusev-
Auna shewsiigsiasesdinsiifuguaiansifsmdsnisaing
338555uluIANIgIRY WuASusTINTew TS wilhaw gdle
dnde uazanusuRaveusediny lagldnsaliegissenay
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3591101  WaANLATHFANEAS 3(3-0-6)

Principles of Economics

WIRAMAATYgAERS Usenaume guasd guniu
ANUBAVEL NOANTTUHUTIAA NOuN1SHEAR n1siruaTIAlunan
selduszrnd ulsuiensiu uleuienisads N1sANsEnINUsEIne
WANTHAIULATEFNT

Economic concept, consist of demand, supply,
elasticity, consumer behavior, production theory, national
income, monetary policy and fiscal policy, international trade

and development economy.

- s Tnglv
dommeinasounqu
aATgAERIIaA
UAZLATHANERNS
UnNA

3592101 LATYFAENSTANTA 3(3-0-6)
Micro - Economics
AnwiAeafuanuvineveassgaans sEul

Wsugnanseanan nssuasesaznIndon Jadunisuas

NoANTTUVRIUTINA WeFnTIUVRINER guasd gunu N3
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Macro - Economics
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WWIAA N UAITRUINIINIINSURY AUNENY Wingauiuwmnn1sal
- wazIngUseadveinsUnyiustlovivestoyaninisiad nseu Taqdu

q
a o o a o o =%

WUAREIRTUNITIBNUNNNTRUKENNTLaITN 1 TTuin Uy nu
vdnmsdadgnstuiinsenisluayasiefuiluuazayesefuany
LLazmimmwmﬂfdé’qﬁmﬁuﬂﬂﬂisLm/|ﬂﬂiU%'uﬂqaLLazﬂmﬁzy%Lﬁa??u
1IANIFINYINIUNAABINTEAIWYIINITAITIAYINTIEUN N TRUVDS
Aansliusmsuazdouedud Ffmiamemesuns el
Prerequisite: None.

Concept, theory, evolution and objectives of
accounting. The benefit of accounting information, conceptual
framework for financial reporting, principle and accounting
method of double entry accounting. Make a note into the journal
and special journal and posts to the general ledger. To improve
and close the account at the end of period, preparation of trial
balance and work sheet. The preparation of financial reports of

both service and merchandising Accounting terminology.
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Accounting 2 sredv e o
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mstyifetuszuuluddyuasssuuiuandes ms | wangauiungnsal
- vheufigaseniurinsnans msda@iReniuditu msussanums | Yagtu

mLﬁaMﬁmé’a%qm MSAUIANEBNTIANANIBANIY N1SALIN
muvesdufaavEe Myadiu msvrdemamnsy Myl
Aerfumhsnunadguasiansildlfuamnariils
Prerequisite: 3521101 Accounting 1

This course is relevant to voucher system and
petty cash, bank reconciliation, note receivable, depreciation,
mathematic of Inventory, value added tax (VAT), Industry
Accounting, The accounting of government agencies and
nonprofit.
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3542105 nwoRAnssuguslaa 3(3-0-6)
Consumers Behavior
AnwiAnuming nénnsuazuuIAnLREIy
nofnssuguslon tadefiidviwarenseuiumsdaduladounsld
NAnSoustatvsnavesdUsEaunIRaARNg AnTTUTeN
AuslnalaeyaiiulvilFeudiuanudAyueinisAinynginsy
Fuslaauazlauuimslumsiinsenfnunginssuvesguilan

WieNUNAgNSNMIRaIRegeiiusEANEA N

3542105 nwoAnssuguslaa 3(3-0-6)

Consumers Behavior

AnwiAnumang ndnn1suazuAARITUNg AT
fuslan tafufiiviwaronssuiumsdaiulatounslindn o
saaBvinavesdusraunmmasengAnssuvesuilaelag
yeidliisewiunnuddgyueansfinvimginssuduslaauazle
wndlunsisgidnumginssuvesuilae ensununagns
N3naInegNNUTEENSA N

Definition, principles and concepts of consumer
behavior, factors influencing for decision to purchase and use
the product, influence of the marketing mix to consumer
behavior, the importance of the study of consumer behavior,
the analysis of consumer behavior in order to plan marketing

strategies effectively.

- ASLAY
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3542402 ﬂ'ﬁﬁaﬁ’]i‘lll'mﬂ’ﬁﬁa’]ﬂLL‘U‘UU“im’]

n19

3(3-0-6)

Integrated Marketing

Communication (IMC)

Anunfaladefiisvinasenisraunuuag
Fnauladudunsidenidivineg nsduasundesdenianis
doas auaTRveuvavdIarTUTAT MIlAT gAY
pssuaziinuadvesuilnaiiivenisdeans Aldanouay
aurnfiaglasuainnislddeuseuameng q nsvedeuwazin

€

D3

UEaNTNN maﬂ%’uﬂqﬁauaxﬂnaw N15YT2@IUNULALNNT
MBHUTUTIA NTALESULALNITFDEITNIINITAAN Imqums
DONWUULALINLANUADAITUUUSINNA8ED

3542202 mi?iamsmimmmwugsmmi 3(2-2-5)
Integrated Marketing

Communication (IMC)

Ay anudAey Jadefifidvdnasenisnauay
ﬁgamiﬁmﬁuimé‘aﬂL‘{’JmmUiuﬂﬁiﬁamsﬂﬁmamquyimmi
Ansesianudionis viruadveauilaa mldaenmenfiazldzu 9
mslddoussian s 9 mavageuuariaUszansnm nsufulsede
LASUNIAT NITIUHUTUTIA ﬂ’]igﬁlﬁ’]iLLU‘ijim’m’ﬁ

Definition, significance and factor for planning,
decision marketing, integrated marketing communications,
customer needed analysis, attitude, cost value, a variety of
media, testing and efficiency measurement, media improvement
and news, promotion planning, integrated marketing

communication.

- Waguswadn oy
INAUANNYINGE
Y9363 el
WNNZAUAUNITINNIT
SuUNTaoU

- Ufudgedmnudialug
dlunsiSounsaoy
Tnsannianguiidu 2
Fala WfiunAUfoR
Ju 2 $alus anfinen
Aunmeaueaduy 5
fla

- YSuugeAneduneg
v e
dommeivimangan
fuman1saitagiu
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3542305 N133ANIINITUNY 3(3-0-6)

Sales Management

UNUIMANUTURAYDU  WaSUBULINIIUYD
HUSNSI89U8 N153AFULUULALANNEAYYRIBIANTT
Kee mﬁﬁmiqﬂﬂalumuﬁL?‘imﬁ’umima NIAIVALLAEY
nspdlantdnauee MM3NRIAEITUNITIIE NsweInsainng
218 NTANUALAIFILAZIVUTENIUAITVIEY DIUNIANITUY
NM5UTELIUNAUNTINLUNY i'guﬁgﬁﬂwmaqwémﬁma

3542405 N139AN1SNTUNY 3(3-0-6)

Sales Management

UNUMANUTURAYEY  LAZURUIANUYBIRUING
MUy MIdagunuukazanudIAyveseinsievy ns
Uimsyaaaluduiifeaiunise nsmIvANLAzNIsRIlantine
UY ﬂ’ﬁ’J’NLLNULﬁEJ’JﬁUﬂ’ﬁ‘U']EJ ﬂ’li‘WEﬂﬂﬁﬂjﬂ’]i‘sU’]EJ ASAAUALAIAN
LaZIUUTELIUNITUIY 8IUNVRNITVIY NISUTLEUNBIIUNENUINY
iauﬁgﬁﬁﬂwmaqwﬁmima

Roles and responsibilities, the scope of the
executive agency sales, format, the importance of the sales
organization, personnel management, sales, control in sales
incentives, planning on selling, sales forecasting, the quotas

sales budget, territory sales, strategy sales staff evaluation.

- Waguswadn oy
INAUANNYINGE
Y9363 el
WANZENAUNITIT YU
nSEU
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Electronic Marketing

Anunfandn wnanudasie 9 fieatunis
wdlvdindedidnnselinduazriiuaetionsidenlostoya
BnsehgULuunsIayddidnnsedndsng 4 Anwidiangud
Fnslawanuaznmsduaiunsne iethanusegndliluesdns
gafiesnemuazmnlun1TUsznougsaude

q q
a x

Slannselind WFeuUNIFNYINANLAZNITIATIZRNGRNTINVD

v

auslarlunisdinduladedudmudedidnnseiind

Y

3542503

nsnaadiannsaiind 3(2-2-5)
(Electronic Marketing
Anunfendn wnenuAasing q Weatunisindivd
udedidnnsetinduazsiuaietinsidenlesdeya Inszisuiuy
mMamdugdiannsetindsing o Anwidmgud Bnslavanuaznns
duaiunisue ileunuszgndltlussAnsgsianiesngay
avannlunsUszneugsiuiudedidnnselind wiewadnwndnuas
melnesinginssuvesuilaalumsdindulatodudrinde
Sianwnsednd
The various concepts related to electronic
commerce, network links, analysis of electronic commerce,
method of advertising, promotions, business application or
facilitate business through electronic principle analysis of

consumer behavior in purchasing through electronic media.

- Waguswadn oy
INAUANNYINGE
Y9363 el
WANZENAUNITITIU
nSEU

- Ufudgedmnudialug
dlunsiSounsaoy
Tnsannianguiidu 2
Fala WfiunAUfoR
Ju 2 $alus anfinen
Aunmeaueaduy 5
fla
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3542109 FLUUANTAUNANIINITAAA 3(2-2-5)
Marketing Information System
ANBNIAUAIAYUDITEUUATAUNA N3
AATIERAMUADINTANTAUNA TnsRaTananwuzn1sdndula
wazaudeansldasaunalunmsindulaniesnmsnanaiidinase
ASANTIUIUYDNNNITAAN NITHRUIEITEUNA TLA STUU
Foyan1elu sPUUYIAITNITNAIN SLUUMTITENTAAIN Uae
sruvatuayumsinduls wagnsnszatvansauwma lagiiansan
5&m%aﬁaLLazwmiuia?Jﬁ%ﬁﬂﬁ%;gaﬁaﬁﬂéﬁuiﬁamagﬂﬁaa

3542509 STUUHAITAUNANIINITAAIN 3(2-2-5)
Marketing Information System
UNUIMUAEANUEIRYVDITEUUAITAUNANI

NRA1A AATIZRANNADINTITATAUNA NTZUIUNITAAIUN

A1TAUNA NIFIANITLUVATAUNANIINTRAIA NM3UsTENANTIY

welulafansaumne Weldlunsdndulanisdanisdiuyszauma

NIAAIA LATNITATUIIUNINITAAN
The role and importance of marketing

information systems, information requirements analysis,

information development, information management systems,
marketing, information technology application for marketing
implementation.

- Waguswadn oy
INAUANNYINGE
Y9363 el
WANZENAUNITITIU
nSEU

- YSuugeAneduneg
eAvIIsE el
dommeivivangan
fumansaitagiu
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3543107 ﬂﬁmmmﬁaqmjul,tazﬁaqﬁ'u 3(2-2-5)

Marketing for Community and

Local

ANUMIY JUMUU 1A59asnatn NsiasIen
Tomaniamsnann msutsdaumatn wginssunistevesiuilne
NFINUHUNAENTNINTAAIN UTenausig Kandua $1AIN73
Jndming wagmsdaaiunsne lneiunsAnuyusuiosiu
Tuanndagiu Jymn wuamaudly wasiirmislunisimunly
ounAn Anwnsdlfogawdniasilugvulasviesiu

3543107 ﬂﬁmmmﬁaqmjul,tazﬁaqﬁ'u 3(2-2-5)

Marketing for Community and

Local

ANUMIY JUMUU lassasenatn Msiasizilend
yansmana Mautsdunan ninssunistovesiuilng ns
TUNUNAENENINITAAIN UTENOUMY NAASNT $I1A1N153N
MUY LAz TARETUNITUIE ImEJLﬁums%ﬂwmmuﬁaa?iuiuamw
Yagtu Yy wuwamawdly wagienslunisiauiluswen Anw
nsdifegrenanfailuyiuunasviosiu

Definitions, structural model, marketing,
opportunities analysis, market segmentation, consumer behavior,
marketing strategy planning products, price, distribution and
promotion, the current local communities, case studies of

products in the local community.

- ASLAY
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fan Market Analysis and Planning IPAIFUAINEINIEY
Market Analysis and Planning Yo33187% el
JUMUUYRUHUMSAaNA nsivualdmvng ns sUWUUTRUHUMSAANA nsivualdving ns wingauiunsisey
AATILAEANMLINGOUNNGINT IATIEVNATN GnATLaLAWTITY BATAANTNLINTOUNNGIND IATIEVRAN GNATLALAWTITY N3 QUEGRIY!

MssUsdINnaIn Nsiaenaandming NagNsN1IRaIA N30
KarUsE i UNANTISULEALBLUIAA MINITA R UUAIUNITHAN

niauEuaUNUNIIAAIN kaznTinT1ed (iiTlunmsiuvednis
WHUWHUEINR)

LUSEIUAAA mﬂﬁanmmmﬂ’mma NaYNENIINANA ANSInLaY
Usgllunan s duauAnlUNSATELNUATUNITAAIN NDULEUD
WHUNIRA10 kazn1siaTIes (WiTlunmsinvesnsliouunugsia)
The format of the marketing plan, target, business
environment competitive market analysis, customer,
segmentation, target market selection, marketing Strategy,
measurement and evaluation, presentation of marketing

concepts (Made the whole of the business plan).
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3543307 A5ANNISVDINIINNTAANAUAZHD 3(3-0-6)

Tdgumumanisnain

Marketing Channel and Supply

Chain Management

ANIAUNLNY ANUAIARVDINITUIAG
FINWNIINAN wazNLFaUNIU NAgNENITUIMSYRS
N5RAINY19HUTEANTAIN STUUNITNTEYAUAT NTLUIUNTT
LANYBINNAUNAN  NITIINUAITHAILIFDIN1INITTUY
ATUSMITANTVUED N1STANTITARIAUAT SELUUENTAUWNA N3
U3IN5gnA mMssndeuardu q MAeades

3543407 N133aMsuelgaumMuLaEng 3(3-0-6)

Iansladannd

Supply Chain and Logistics

Management

AMUNUE AUAIAEY NTZUIUNITIUNITUTIITNS
LU N133AIINTINIRUNIAURUAENE ANUEIAYVDINTT
Inadeuresdeyanisdnds mslnadouvesiu suazdulszloviise
msafannulfiuieulunsudstu msuinsgnduaznsiiiunme
Tifugsia

Definitions, important and process of supply
chain management, shipments from origin to destination, the
importance of the flow of information delivery, circulation of
money, beneficial to create a competitive advantage, customer
service and value added to the business.

- Waguswadn oy
INAUANNYINGE
Y9363 el
WANEENAUNITIT YU
nSEU

- YSuugeAneduneg
eAvIIsE el
dommeivivangan
fumansaitagiu
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3543502 watansdiaue 3(3-0-6) | 3543502 watiansdiaua 3(2-2-5) | - Usuugednuaudalus
Presentation Techniques) Presentation Techniques Allunsiseunisaeu

watla 35M13 Nsweadsuyanam n1sly
Fevelunisinaue saensunsldreufiumesiduiotiaue
Anwdnsldlusunsudnsaguifienisuniausnuiunisnain

wiatla 35013 Nswieudsuyadnnm N5y
Inimenlunisiiaue saesaunisldneninmesidudediaue Anw
FBrsltlsunsudisaguiilensthiausnusunisnain

Techniques, method, preparation personality,
phycology for presenting, computer presentation, program in
computer for marketing presentations.

Tnsanniangud]idu 2
Il WinnAUoR
Ju 2 F9las anfnen
o Y v [
AUATIMEAULBILTY 5
Tl

3543601 AsWEINsalzanvNe

3(3-0-6)
Sale Forecasting
ﬂiBU’J‘Uﬂ’]i‘WEJ’]ﬂiﬂj qﬂmﬁmsmmmazmi

Aaa a

Y NMTBATIEIEAN1IATEENY Jaduaninuwindeuiiiansna

#ogIna allauazinTosllenlolunisnensalsserdunay
srgzgnINsiladsuildumegsialuaniizvens

Wasuwlad

Forecasting process, marketing demand and
supply, economic analysis, factors influencing the
business environment, technic and tools for short and
long terns forecasting, change business trends

understanding.

- fusedeny
ALUL VDY
AMYNITUNITAINAT
InEnangns
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3544103 NTAAIATENINNUISNA 3(3-0-6)
International Marketing

PANNTT WUIANUAR LaLITANAUNISIAEINUAIS

¥

3544103 N13MANAIZRINUITLNA 3(3-0-6)
International Marketing
PANNTT LUIAMUARIDNTANTUNITLALINUNITEITD

- YSuUseAneduneg
e UNeEIY Lile L
Womsigivmungay

ds@eithan nsdseen uaznisasyulusinsuszine ST an nsdseonmsasmulusinsssa Ussiavvesmanainssving fumansaitagiu
Answuasmsuilvdgmifoafuameiindeniiinarionns Uz ﬂaqwémmm‘iwiwﬂ‘izmﬂ MeszRLansunlalgm
AHUNITNNNITAAINTENINUTENA d e v da o = .

HNEINUNTIEWINADUNUNANDATABUUITUNNNITHANNTEWINUTEINA

Principles, concepts and procedures in order,

export, investment, international marketing in type, international

marketing strategy, analysis and troubleshoot about

environment that effect to the international market implement.
3544901 NIFUNUINITAAA 3(2-2-5) | 3544901 NIFUNUINITAAA 3(2-2-5) | - YSuugerneduny

Seminar in marketing

Aasest Jymmnaniseanalugsiauseunneing
Tnefnwdadesing fvlviuszauanudnsa uazanudumaiy
nsalivauiuniseain wufanstulszwelne wazfanis
yossUssmaiisduiugsiviulszsmalng el Anw
thanuimasunsnainsuitam viefnuieseiesnis
suduRanssumedunseanafitndnwiaule

Seminar in Marketing
Aasient Jayymaniseanalugsiausenneng o

Yadusing q Fvhliuszauanudiianiernudumaslunsiidiuanu
sunsmann AanssululsemanagsisUssmanidandiussivlu
Usginalng msthanuimeunsnainuiiesgi weudtamnns
AUHUTURINTINNNAIUNITAAA

Marketing diagnostics, marketing problems in
types, factor for success or failure, activities in the country and
abroad who come to do business in Thailand, knowledge of
market application analysis solving the problems focused on

marketing activities.

e UNeEIY el
WIBYMSEIV WAL EY
fumnnsallagiu
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3544902 A157398N15NAA 3(2-2-5)
Marketing Research
unumazANdRy U Adenanniidnegiia
M3eanRUUNMTITe n5utlunsidenan wiesdlefldluns
FHumann MIeRaIARNIEATH warnsidnavesmsITelndu
Uselovliogsne lneAtafansesssuve v Tnnsnain

3544902 A157398N15NAA 3(2-2-5)
Marketing Research
unumanNdAnessidenaiaiifivegiia

2IILIVTTUVOITITNNITAAIN ATOOALUUNTINY S8LTeUITINY
wwsesilefltlunside nmaUszmnanatoyarmeaiiuszgnd mside
AAALRNIEASE LaTNNTINTNTI8IUITY

The roles and importance of market research to
the business, the professional marketing ethics, research design,
research method, tools, statistical data processing, market
research case and research report.

- YSuuserneduneg
e IVEI e
omseAvmngay
AUNISISEUNNTEDU
LAz danAABINUANN
walulagluagdu
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3524301 n15UYTNaN15INT3 3(3-0-6) | 3524301 13Uy TsiNan1sInNTs 3(3-0-6) | - ALLAY

Management Accounting
JefidenFeuninou : 3521102 N5 T 2 uay 3531101

N3EUTINT

Rerdumsimunuaziinszsideyanisnsind
e lUltlunsnsununsaunu waznsdndule Taednw
WRendumstay@duyusm wasmsta@fuuiuds mieed
ANdNTUSTEINRUTINAsuL Usinaiils msleseisunu
MY uardedninvesdeyass 4 n159AviauUTEaNM JULERS

MMIUAYULUINIINITRY LAZIUNITZUARUAR

Management Accounting

RpSEUNNNeY : 3521102 MUY 2 war 3531101 NMSIRUGIAA

|

WNediunsiawlarinTeidoyan1an siyd W

o

Y

tluldlunsmsununisaun wagnsinduls TaeAnwiAeatunis
Unysunusin uaznsUdnumuiiuuls msiasienannuduius
JEnINRUTIUNY USnails msiwseiduuni® wasdedniin
maﬁaga@ha 9 NFIRVIUUTZU IURARINSIUABY wlaamnenIsiiu
WAZIUNTELALTUER
Prerequisite: 3521101 Accounting 2 or 3531101 Financial Business.
This course is relevant to development and
analysis data accounting for planning and controlling, decision,
studying a total cost, variable cost, analysis relation between cost
volume, profit, tax cost analysis, limited data, budgeting,

statement of change in financial position and cash flow statement.
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3541302  msdnaselual 3(3-0-6)

(Modern Trade)

ANuvEng JuwuunsAmadelvyl daunaumig
nsnatavesiuiadell nTEUINNITIANITTN ALY 11T
UImsduamends n1sldinennisadelvy unsuled wdive
didnnseiind nansznuangsnerUdnduwd unumves
FpunasdenisAUaning

3541302 nsAnadieln 3(3-0-6)

(Modern Trade)

AN UssamnsdUanuuUALRLLaznsAn
Uanaslylml diunaunisniseainvesiuaadielml nszuiunis
IN1TRHAIBLTU NITUIMTAUAIAIARS Nsldanensadeln
wisuled widivddidnnsetind nansznuaingsnadanduyd
UNUIMTRssUIasanisAnUanive

The definition, traditional trade and modern
trade type, the marketing mix of modern shops, the supply chain
management, inventory management, application of modern
technology, e-commerce franchise, impact of multinational

retailers, role of government in the retail Thailand.

- YSuUseAneduneg
e IVEIY e
omseAvmngay
fumansaitagiu
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Marketing for Tourism Industry Service and Tourism Marketing Adlunsiseunisaou

AN LLawmmmmusummammimamm
drulsznouvematn ien1svieudien nsdadduanuddyes
A IYIY NSIATITVENIUNNSTAILAZENTNLINRDUNIIATS
WITU AU LLazﬁmumnaqmﬁ‘mqmimamﬁaqmamﬂﬁu
Vioudien

AIUAUY mmﬁﬁm%amimmmﬂaqLﬁsnLLaxmi
UINg ﬂizmwummimmmviauﬁm AATIBAINNLIAADUNINITAAN
sﬂaﬂﬁiﬂf\]‘lﬂaﬂmﬂ’l mﬁLmeummm mﬁmwummmmﬁmmmaw
quﬂsimaaunwaamm ﬂaEJV]ﬁﬂ’]iG]ﬁ’]ﬂﬂ’MiUﬁiﬂ‘W]@x‘iL‘V]EJ’JLLa ﬁqiﬁ’ﬂ
Uiﬂﬁ%LﬂEJ’J‘UEN ﬂ’ﬁ‘uq"di‘ﬁfmLﬂi‘iﬂ%ﬂﬁ]‘l’\l’e}LWENZJ’]US”EJﬂGﬂ?JﬂUﬂWi
W@ﬂLVIEJ’JUiuLﬂ'WG]N i ﬂ{]MNWEJLﬂEJ’JﬂUﬂWiVlENWIEJ’J U‘V]U’Mﬂ’lﬂiﬁl,l,au
ﬁiﬂﬁ]‘Uiﬂ'ﬁ‘VliJNaﬁﬁ]ﬂ’li%aﬂmﬂ’l

Definition and the importance of services and
tourism market, type of tourism market, the market environment
analysis, market segmentation, market target selection and the
behavior of tourists, marketing strategies for tourism and
business-related services, sufficient economy application for
tourism, tourism laws, the role of government and business

services, which affect tourism.

Tnsanniangud]idu 2
Il WinnAUoR
Ju 2 F9lus anfnen
o Y v [
AUATIMEAULBILTY 5
Tl

- USulseAnetung
AU Lie i
dommeiv iy
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3542111 NNFIANITHANNUILAZATIAUAT 3(3-0-6)

Product and Brand

Management

Anundaunumuazniniianusuieveuves
HAnNINaasdaue wifa nsdadiunaunEasiug msesnuuy
WazUIIAI WeUeRIIAUAT N15INFIUALINERT I 113
Wounnandaeilval Igdnsndnsue anveueanindueiaumad
waginvanidestadedifidvinadenisinaulaiewnsn siuds
ANUTHNERAEANNAIAT YRR IAUAN N13TUTveUslnase
Andnualnsaudn ssrUszneutemsaudlulitsng q dousns
MPUARTIAUAT NLINBUAT NTTUIUNITATNATIAUALAENIY
\3esiienienisaann

- TN LN
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Statistic for Management
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The importance of advertising and promotion,
marketing role, behavior of target group, the plans, strategies for
advertising and promotional purposes, creative campaign,
planning on using media, purpose, budget, evaluation, laws

related to advertising and promotion.
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The concept of branding, brand identity,
audience analysis, consumers and brands relationships, brand
recognition and brand loyalty, integration of marketing

communication tools application.
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Direct Marketing
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The principles and concepts of direct marketing,
procedures, the impact of management strategies and tactics in

action, the problems and solutions for direct marketing.
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Services Marketing Services Marketing
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The definition, the importance of marketing
services, the type of marketing services, analyzing the situation
and market environment offers various planning strategies for
marketing services market, study and analysis of the business

services market’s problem to determine the solution.
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Social and Environment Social and Environment Marketing sredyvalaedia
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Marketing concepts and philosophies, marketing
for society and environment, arrangement of marketing mix for
marketing planning, awareness corresponding of consumers and
business, analyzing the effect caused by natural and business
environment, marketing strategy, guideline for modifying by using
marketing tools, ethics of marketers and corporate social

responsibility activities.
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Consumer Relation

Management
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Consumer Relation Management
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The definition of customer relationship
management, development, purposes, tools, research
techniques for customers, increasing customer satisfaction,
creating customers grouping, brand loyalty, customer data

application in order to manage different aspects.
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Event Marketing
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Theoretical, models of marketing activities, creating
the attraction of the customers, and also strategy to select the

right marketing activities tool, in each of market situation.
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Products Design and Services

Development
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The role, importance and type of packaging and
labels, the packaging and labels techniques, goods and services,
standards and regulations of the relevant authorities, art and
contemporary technology application in the development

packaging design.
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Software Package and

Application for Marketing
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Software Package and Application

for Marketing
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Structure and software method, commonly used
in the different types, database systems, electronic work sheets

and currently program being used in the workplace.
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Quantitative Analysis for Marketing
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Marketing, marketing environment, marketing
information system, probability, decision making theory,
purchasing goods, manufacturing, matric, linear programming,
technical pricing, transportation and distribution channels, simplex

system, assignments and forecast.
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Current Issues in Marketing
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Topics of interest in nowadays marketing,

explanation, analysis evaluation to predictions, the application of

marketing knowledge in marketing and research.
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Dummy Marketing
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Combined and processing marketing theory to

used in the market simulation, the establishment of business

model, and knowledge of marketing theory, applied to the study

of management and operations.
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Production Management
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Information Technology in

Business
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Prerequisite: None.

Information technology, evolution of computer,
computer hardware, computer software, basic computer
network, modern information technology, computer ethics, the
operating system currently in usage, internet usage, office

automatic usage.
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Prerequisite: None.

To prepare the students prior professional
experiences in the field of knowledge. The quality and
opportunity of occupation, to development students’
knowledge, skills, attitudes, motivations and characteristic
appropriate to the professional experience in marketing. By acts

or situations which involve various forms of marketing.
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Prerequisite: 3503801 Preparation for Professional Experience in

Marketing

Internship marketing business in official
government, State Enterprises and Private business, under control
the advisor, apply theoretical selection and practical select in real
situation. The job training is appropriate. An orientation about the
details of coaching experience. And held the post training to
discuss the issue of training on and propose ways to resolve them

with good success.
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Prerequisite: None.

The concept, Philosophy, procedure and
regulations relating to cooperative education. Training about
career technical, interview and the basic knowledge in practice
in order to develop themselves. Guide for the prepare of
project reporting performance, report writing and presentation
the project at lease 30 hours.
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Prerequisite: 35038031 Preparation to Cooperative Education.
Practice in full time, which requires the full
duration of the actual operation, as determined by the
government. Organizations, enterprises or private. Learn for the
experience, quality and standards, the agency determined.
Provide an orientation before the actual work. Supervision by a
supervisor. And the Post-Training on the details of the
operation. And compensation or welfare are served to students

as needed.
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